


Erdos, with initial establishment of cashmere business in 1980, is a listed 
company (Share A:600295 & Share B:900936) with over 100 member companies. 

ERDOS, No.1 cashmere provider in the world, is vertical from raw mate-
rial to end products. No.1 ferroalloy supplier.

Erdos is the No.1 well-known brand in the field of Chinese textiles with the 
brand value of over RMB 26billion, so it is a national-standard protective and 
supportive brand in China.

Erdos is an innovative company with her own technology center, and in 
the textiles field, she has developed many brandnew items, like rainbow yarn, 
nanometer sweaters, digital print items, superlight cashmere products, extrafine 
shawl, machine-washable cashmere sweaters, anti-static cashmere sweaters, 
anti-electromagnetic radiation cashmere products, etc. Her function is also a 
national R & D center of cashmere products,so most of China’s cashmere stan-
dards were born there. It is a nationally accredited free-inspection cashmere 
provider.

Erdos pays much attention to quality and service and has her own inspec-
tion center, who will inspect any lot of products before shipment. Erdos passed 

ISO9001, ISO14001 and the cashmere garments were evaluated as international 
“confident textile products” according to Oeko-Tex Standard 100.

Erdos can make both woven and kintted products, both heavy gauge and 
fine gauge, both basic styles and fancy styles with full set of facilities. The 
products include:raw material/dehaired goatswool,top/sliver, yarn, fabric, 
sweater, pant, underwear, skirt, hat/cap, glove/mitt, scarf/muffler, shawl/stole/
pashmina, poncho/cape/cloak, downwear, overcoat/jacket, shirt, tie, blanket/
throw, cushion,slipper, leg warmer, neck warmer, etc. The composition can be 
cashmere or cashmere blends, silk, wool, merino wool, pima cotton, polyester, 
acrylic, etc.

Erdos is a diversified group. Besides cashmere and other textiles, Erdos 
deals in real estate, hotels and heavy industries, like coal, electricity, metallur-
gical and chemical products, covering ferrosilicon, silicon manganese, HC/MC/
LC ferromanganese, metal silicon, silica fume, silicon carbide, calcium carbide, 
PVC, polysilicon, caustic soda, soda bicarbonate, soda ash, urea, etc. These in-
dustries can suppy supplementary support mutually.

Your cooperation is invited to create a win-win future.

F31,Bldg B Far East Int'l Plaza No.317 Xianxia Rd., Shanghai,China	 P.C.: 200051
Tel: 86-21- 62351121-134  62351789	 Fax:86-21-62351698  62351632 
Email:erdosjack@gmail.com	 jacklu@chinaerdos.cn	 erdoslbl@hotmail.com
http://www.chinaerdos.com	 http://www.shanghaierdos.com	 skype:erdoslu

Shanghai Erdos Industrial Co.,Ltd.
A member of Inner Mongolia Erdos Group
内蒙古鄂尔多斯集团    上海鄂尔多斯实业有限公司

鄂尔多斯 温暖全世界
May the world enjoy the warmth of Erdos

Erdos elegant cashmere sweater

Bigagli spinning frame

Erdos chemical industry

Erdos metallurgical industry

Octir carding

Erdos power plant

Erdos coal industry

Stoll auto-knitting

KVSS dehaired cashmere

For more info,see the second head page



Golden Phoenix Decoration Material Co.,Ltd is a high-tech enterprise that integrates 
with developing, manufacturing, marketing and product deep processing together. It manu-
factures all kinds of zero water absorption crystallized glass for construction and decoration. 
Its register fund is 5.2 million US Dollars, and it covers 133,000 square meters and the build-
ing area is 22,000 square meters. It has more than 630 workers working for it. 

We just have a brand new creation which is infrequent in the world calling nano crystal-
lized glass in the name of Golden Phoenix.

Golden Phoenix presents nano crystallized glass, its molecular structure has reached the 
nano level and formed fibered shape structure. Close packing of the particles, high impact 
resistance to satisfy the cutting, drilling, carving and polishing procedures.

Phoenix presenting “nano crystallized glass” congregated advantages of crystallized glass 
and micro-crystallized stone. Its latest technique clear up the flaws that previous products 
have, such as hard cutting, breaking on the edges and corners, not resisting changing in tem-
perature and cracking after used etc. Its toughness, high density and quality will bring it into a 
brand new territory.

It mainly produces crystallized glass(Phoenix White or Golden Phoenix Jade), in the 
brand name of King Bird. 

Its annual output with brand name of “king bird”
                                                               crystallized glass is about 400,000 square meters; 
  				     Nano crystallized glass 500,000 square meters;
                                                               Sanitary ware 30,000 pieces; 

Creating a brand by high quality and winning the market by excellent service. Now, its 
products are sold to Taiwan, Hong Kong, Singapore, Australia, Spain, America, Italy, India, 
Malaysia, UK, Japan, etc.(about 50 countries and areas) Golden Phoenix Jade has all of the 
processing, utilizing and interior performances that natural stones have, Golden Phoenix Jade 
can be used in all the places that natural stone can be used. And it also has many advantages 
that natural stone does not have, such as zero water absorption, high brightness, high density, 
high hardness, no radiation harm, etc.

Golden Phoenix Deco-
ration Material Co.,Ltd
金凤凰装饰材料有限公司

JIU JIANG GOLDEN PHOEN I X 
DECORATION MATERIAL CO.,LTD;

ADD: 63-67# JIANLIAN GARDEN SHILING 
ROAD,SHISHI. FUJIAN
TEL: +86-595-83001829 83006829 
88562829
FAX: +86-595-88592021

E-mail: market@jj-goldenphoenix.com

E-mail: sales@jj-goldenphoenix.com

http: www.jj-goldenphoenix.com
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World Expo Shanghai will be used to mark the city’s return to 
the forefront of global commerce and culture. 

Suzhou is praised as the “Oriental Venice”. Together with 
its mild climate, making it an available destination all year 
round, fertile landscape and abundance of produce, it is no 
wonder that Suzhou is called “paradise on earth”.

22
The theme of Expo 2010 Shanghai 
is “Better City, Better Life”, which 
explains the content of scientific 
concept of development for cities. 
Af ter the Expo, I think many 
people will have new feelings 
and understanding of scientific 
development of cities. And these 
feelings and understandings will 
affect urban development in the 
future. This will be of a long-term 
significance. 
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Dance: Dualia & La Leyenda by 
The Spanish National Ballet

Time: 2010/5/18-2010/5/19
Venue: NCPA-Opera House
Price: RMB 180/280/380/480/ 

580/680
Tickets are available at 86-10-

64177845

British BBC Symphony 
Orchestra Concert

Time: 2010/5/20
Venue: NCPA-Concert Hall 
Price: RMB 180/280/480/680/ 

880/1080
Tickets are available at 86-10-

64177845
Presenter: BBC Symphony Or-

chestra
Conductor: Jiri Belohlavek  
Clarinet: Sabine Meyer  

KOTARO OSHIO GUITAR 
CONCERT

Artists: KOTARO OSHIO	
Time: May 21th, 20:30	
Price: TBC 
Add: The Star Live, 3Floor, No.79, 

Hepingli Xijie, Dongcheng District, 
Beijing

Tel: 86-10-64255677	
Http: www.thestarlive.com

KARMA2010 world music 
SEASON 1

Artists:  longshendao, buyi
Time: May 22th, 20:00	
Price: TBC 
Add: The Star Live, 3Floor, 

Ballet: The Color of Love 
Time: 2010/5/18-2010/5/19
Venue: People’s Liberation 

Army Opera House 
Price: RMB 60/100/180/280/ 

380/580
Tickets are available at 86-10-

64177845
	
In the ballet, “Color of Love”, 

Yuanyuan Wang, uses dance, music 
and colour to convey the emotion in a 
passionate, but turbulent relationship. 
At the center of the piece is a woman, 
first glimpsed on a sheet-draped red 
velvet sofa, who seems to be looking 
back on past love. The woman and her 
lover are more restrained. Their emo-
tion played out in the choreography 
for a second, younger couple and the 
corps. Clips projected onto the back-
drop – clasped hands, trees thrashing 
in the wind, a woman stretched on a 
bed, blurry couples dancing behind a 

rain streaked window, a fast-disappear-
ing train track, and raindrops on still 
water - are like a collage of memories, 
bringing both meaning and mystery to 
the story.

The deep, ruby red of love is 
everywhere – in the costumes of the 
female corps, the velvet of the sofa, the 
crimson lighting and in the stripes that 
appear in the backdrop. Other vibrant 
colours appear in the projections on the 
textured backdrop and the belts of the 
(topless) men’s’ trousers. The boldness 
of the colours is reflected in Wei Du’s 
lush original score, with hints of Asian 
influence and Wang’s forceful choreog-
raphy.

Though she starts her female corps 
off in pointe shoes, Wang draws more 
from the traditions of contemporary 
dance in ‘Colour of Lover”. In contrast 
to the weightless aesthetic of ballet, she 
roots her dancers, metaphorically, if 

not always literally, to the earth. The 
lifts are, for the most part, low, with 
the women stretching up, only to be 
quickly brought back to the stage. 
Sideways lunges with one hip jutting 
out are a frequent motif, as are bodies 
twisting around each other and legs 
sweeping out in powerful arcs.

As a whole, “Colour of Love” is 
striking; Wang’s choreographic pal-
ette is full of memorable images and 
movements that challenge her dancers 
to stretch themselves to their limits. 
Yet the piece is fragmented by uneven 
choreography and the cluttering com-
bination of lighting, sets and the sofa 
draw the focus away from the dancing. 
In the finale, the lighting dim, the 
dancers pose and retreat in slow mo-
tion to the fading final chords of the 
score. Here, where the ballet depends 
on nothing more than the dancers, the 
impact is most powerful.

No.79, Hepingli Xijie, Dongcheng Dis-
trict, Beijing

Tel: 86-10-64255677	
Http: www.thestarlive.com

Urban Ballet by la Cie 
Rêvolution

Time: 2010/5/21-2010/5/22
Venue: People’s Liberation Army 

Opera House map & route
Price: RMB 50/100/180/280/ 

380/580 	
Tickets are available at 86-10-

64177845

Norway Trondheim Symphony 
Orchestra China Tour 2010

Time: 2010/5/21
Venue: Century Theater 



Lifestyle
Price: RMB 100/180/280/380/580 
Tickets are available at 86-10-64177845

DMC WORLD CHAMPION DJ PARTY: BEAT 
TORRENT

Time: Friday 21 May, 10:00 (pm)
Venue: Club Tango, No.79 

Hepingli Xi Jie, South Gate of 
Ditan Park

Free entrance with invitations 
(invitations to pick up at the recep-
tion desk of the Alliance française – 
Guangcai, BLCU, Xihai-  from May  
14th)

Information: 86-10-6553 
2678 (ext.209) www.afbeijing.org.
cn/ www.faguowenhua.com

Beat Torrent, composed of 
two DJs and VJs named Atom 
and Pfel, from the brand C2C, 
originating from Nantes, quadru-
ple DMC world champions, arrive 
in China for the utmost pleasure 
of kick-ass rhythms lovers! Atom 
and Pfel form a duo made for the 

dancefloor, mixing electro, break, hip hop  sounds, all this to 
ensure the most explosive gig ! Their secret: to mix or remix 
hip hop, electronics or rock music by scratching samples. With 
a growing popularity around the world, they set on fire the 
best European, Asian, US clubs, along with the most mythical 
DJs.

They have imposed a unique style; the combination of 
technical mastery and constant research for original sounds. 
They have thus mixed “turntablism” with their sense of music. 
Since 2009, they propose a new set synchronizing sounds, pic-
tures and their scratch rhythms (Serato software).

 This exceptional show will be produced for the first time 
in China from May 19th to 21st, as part of their Asian tour, in 
collaboration with Croisements festival, Alliances Françaises 
and the Pays de La Loire region.

More information: http://www.myspace.com/beatorrent

SHAOYIBEI stolen time tour@BeiJing
Artists: shaoyibei
Time: May 23rd, 20:30
Price: RMB 120 (On door), mem-

bership: RMB 110 (on membership 
card only); In advance: RMB 100, VIP: 
RMB 220 (including 1 CD)

Add: The Star Live, 3Floor, No.79, 
Hepingli Xijie, Dongcheng District, 
Beijing

Tel: 86-10-64255677
Http: www.thestarlive.com

Traditional Chinese Music Concert by Butterfly 
Girls Ensemble

Time: 2010/5/23	
Venue: NCPA-Concert Hall 
Price: RMB 80/120/220/280/380 	
The Butterfly Girls Ensemble consists of several young 

pretty girls who are excellent performers selected from Zhe-
jiang Chinese Orchestra, and it is an ensemble featured as 
stringed and woodwind music in Jiangnan (South of Yangtze 
River) and Zhejiang provincial local music. Their perfor-
mances include different forms such as singing, dancing and 
folk customs. With a lively style, their performances are always 
attractive and welcomed.

HELFEST
Artists: Negative、Turisas、before 

the dawn、Stratovarius
Time: May 25th, 19:00
Price: In Advance: RMB 180 

(before MAY 21ST) VIP In Advance: 
RMB 400 (before MAY 21st); On 
door: RMB 260 (after MAY 22nd); 
VIP: RMB 500 (after MAY 22nd); 
Membership On door: RMB 230 (on 
membershipcard only)

Add: The Star Live, 3Floor, 
No.79, Hepingli Xijie, Dongcheng 

District, Beijing
Tel: 86-10-64255677	 Http: www.thestarlive.com

Moonlight in the solar city  
Artists: Yangchen
Time: May 29th, 14:30
Pr ice: On door: R MB 60, 

membership: RMB 50 (on member-
shipcard only); In advance: 40RMB, 
VIP: RMB 100

Add: The Star Live, 3Floor, 
No.79, Hepingli Xijie, Dongcheng 
District, Beijing

Tel: 86-10-64255677
Http: www.thestarlive.com

French Light Comedy -Harlequin 
Travels in China by Théatre des 
Asphodèles

Time: 2010/5/28-2010/5/29
Venue: People’s Liberation Army 

Opera House 
Price: RMB 50/100/180/280/ 

380/580 
Tickets are available at 86-10-

64177845
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France Modern Dance- White Snow Princess

Time: 2010/5/28-2010/5/29
Venue: Beijing BTV Theatre 
Price: RMB 80/180/280/380/580
Tickets are available at 86-10-64177845
Choreographer: Angelin Preljocaj
Costume Design by: Jean Paul Gaultier
Music by: Gustav Mahler
Set Decoration by: Thierry Leproux
Lighting by: Patrick Riou
Words by: Choreographer Angelin Preljocaj

Why I chose “White Snow Princess”
All along, I'm dreaming about telling stories(through 

danceing). “Empty moves” and “Eldorado”, these two dances 
are very abstract works I created before.According to my old 
habits, I would like to try the opposite type: a very specific 
creative works, Show a fairyland charming scene. Maybe just 
want to change myself. Another reason is well-known: I love 
fairy tales.

A narrative ballet
This is not “Myth of White Snow Princess” or “Legend 

of White Snow Princess”, it's exactly telling about the White 
Snow Princess, her story......

Tell stories by dance
In “White Snow Princess”, I would like to express it us-

ing a type that everyone can understand. 
So that I can put my all attention to the performance 

of the body, energy and spaces, and also the feelings and 
apperceive of people. To show the audience the power of the 
physique. In addition, there are a large number of amaz-
ing things that hit Choreographer’s imagination in “White 
Snow Princess”

Amazing symbols of the story
Based on the version of the Brothers Grimm, I made 

some changes to the story according to my own symbolic 
analysis.

Psychology Masters Bettelheim looked  Snow White as 
the female version of Oedipus. The stepmother is undoubtedly 
the central figure person that throughout the story. I think it 
is precisely because of her narcissism, unwilling to give up her 
status and charm as a woman, she chose to sacrificeher own 
stepdaughter. 

The understanding of the symbols is not limited to adults, 
children can also figure it out.  And exactly just for this reason, 
I found myself like fairy-tales very much.

A romantic modern ballet 
For me, this ballet is significant because it focus 26 

company's dancers. They will dancing in the romanticism 
melody created by Mahler. From the view of the time of 
creation, the Brothers Grimm fairy-tales belongs to roman-
tic category, even though its style made people feels like 
some type of modernism. This is an exquisite work, trying 
to appeal the audience. When using Mahler’s music should 
be especially careful, but today, I am willing to take this 
risk.

Secret Garden Beijing Tour 2010
Time: 2010/5/29-2010/5/30
Venue: Beijing Exhibition Theater
Price: RMB 180/280/380/480/680/980/1280/1580
Ticket Package: 1200/1600
Tickets are available at 86-10-64177845

Midnight Roses: The Duke Ellington Orchestra 
Jazz Concert 

Time: 2010/5/29
Venue: NCPA-Concert Hall 
Price: RMB 180/280/380/480/580/680
Tickets are available at 86-10-64177845
Presenter: The Duke Ellington Orchestra  
Conductor: Barrie Lee Hall Junior  

“Yamakasi ”
Masters in the Art of Moving and heroes of Luc Besson’s 

films are set to amaze Chinese audiences!
Time: Saturday May 29th, 4:00 (pm)
Venue: Alliance française media library ( BLCU centre), 

Classroom 360, BLCU building 2, 15 Xueyuan Road, Haid-
ian District, Beijing

Inventors of “the art of moving”, Yamakasi are coming 
to introduce their discipline, at once artistic and sporty, to the 
Chinese audience at Alliance française media library. Educa-
tional workshops, meetings and film screenings are planned.

The ambas-
sadors of the “art 
of moving” are 
coming to meet 
t h e  C h i n e s e 
public. The fans 
of what is better 
known as “Park-
our” in China will 
have the opportu-
nity to participate 
in training work-
shops with the 
masters of the art 
form themselves.

Meeting and 
projection pre-
sented by Croise-
ments Festival, 
in collaboration 
with Beijing al-
liance Française, 
with the support 
of PSA Peugeot 
Citroën and JC 
Decaux.
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ART & GALLARY

This year’s event comes at a crucial time for 
the contemporary art market. The global finan-
cial crisis has waned, and the art market is em-
boldened with a new vitality. At this moment, we 
can begin to see whether the Chinese art market 
is on track and what its development trends for 
the near future will be. As one of Asia’s most 
important art fairs, the Art Beijing Contempo-
rary Art Fair is a special annual meeting place for 
galleries, artists, critics and collectors. And “Art 
Beijing” entered its fifth year in 2010. The Art 
Beijing 2010 Contemporary Art Fair was held at 
Beijing’s National Agricultural Exhibition Cen-
ter from April 29 to May 2. As key figures in the 
art and collecting communities come together for 
Art Beijing, their passions for art grow, and the 
market’s new optimism becomes more palpable.

 The Art Beijing 2010 Contemporary Art 
Fair builds on the positive buzz surrounding last 
autumn’s fair, Fine Art Beijing. Strong turnout 
and early registration by galleries for this year’s 
fair are emblematic of the market’s recovery. The 
number of exhibitors at this year’s fair has in-
creased from 46 to 70. Asian galleries account for 
60% of those at this year’s fair, and galleries from 
18 other countries and regions have also come to 
Beijing to participate. The exhibition’s striking 
13,000 sq. meter space at the National Agricul-
ture Exhibition Center provides visitors an ideal 
arena for viewing and considering the current 
trends of the contemporary art market. Works by 
top Chinese artists like Wang Huaiqing, Fang 
Lijun and Yue Minjun are exhibited alongside 
works by contemporary international masters, 
including Marc Quinn and Gerhard Richter. 
One of Puerto Rico’s top galleries, Fair is exhibit-
ing key works by leading Latin American artists. 
This year’s Art Beijing Contemporary Fine Art 
Fair is the most diverse and international art fair 
Beijing has seen to date.

Art Beijing 2010: Art Across Asia Photo Beijing 2010 cooperates with this great event
This year’s Photo Beijing also marks the launch of Art Platform, 

a non-profit project that cooperates with embassies, art institutions and 
museums from across the globe to support photographic arts and work 
by photographers both in China and internationally. An ongoing project 
of Photo Beijing, Art Cinemainvites 40 contemporary photographers 
and video artists from across Asia to screen their works. 

Broken Fingaz Crew- Tant Unga Kip Deso
Photographic Gallery Hippolyte

Fashion Beijing 2010 • International Fashion Photography Ex-
hibition

This year, Fashion Beijing selected approximately 70 works by more 
than 20 established domestic and international 
photographers, producing a visual feast of in-
novative fashion photography. 

British Council
Vanessa Notley/Green Pompom

Gwangju, Korea 
Kim Hae-Sung/Title: Sunny Garden

Art Beijing Special Exhibition—Public 
Art

Public art has become one of the most piv-
otal forms of contemporary artistic practice, en-
gaging the public spirit and pushing forward the 
development of art. Though public art is a central 
artistic form abroad, its relevance in China’s art 
world is still growing.

Imperial Porcelains GaoYansong The Spirit in the 
Mirror Series-Ilenovo China

Zhang Jingna, Forgotten 
Fairytales 2009

Ilya Rashap, Model Victoria 2010

Photographer Ye Tinghu Visual 
Director Huang Xingyu Big Head 
2010

Samuli Karala 2010

Sui JG The sand of Chang-
sha H 500cm Steel 2009
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GDP: 11.9% ↑ in Q1
China’s gross domestic product 

(GDP) grew 11.9 percent year on year 
in the first quarter to RMB 8.06 tril-
lion (US$1.19 trillion), the National 
Bureau of Statistics (NBS) announced 
April 15.

The increase is 5.7 percentage 
points higher than the same period 
last year when the economic growth 
slowed to 6.2 percent, the lowest in a 
decade.

“With the implementation of the 
stimulus package to combat the global 
financial crisis, the Chinese economy 
achieved a good start this year as the 
recovery momentum continues to 
consolidate, laying a solid foundation 
to meet the annual economic target,” 
NBS spokesman Li Xiaochao said.

He noted the economic condi-
tions remained “very complicated” 
with many difficulties still existing.

In response to questions about 
the continuation of the stimulus pack-
age, Li said the government would 
keep the economic policy stable and 
consistent as problems and difficulties 
remain.

“We will also make policy-setting 
more flexible and targeted according to 
developments, such as the increasing 
cost pressures for many businesses,” 
he said. The proactive f iscal policy 
and moderately easy monetary policy 
would continue, he said. (NBS)

CPI: 2.4% ↑ in March
China’s consumer price index 

(CPI), the ma in gauge of in f la-
tion, rose 2.4 percent year on year in 
March, the National Bureau of Statis-
tics (NBS) said on April 15.

The inflation rate was still below 
the government ’s upper l imit of 3 
percent inflation this year, but staying 

within the limit might be “difficult 
and challenging” to achieve, said Li.

“China’s consumer prices are 
basically stable,” Li said, adding that 
the goal was still within reach with 
“concerted efforts and solid work.”

The producer price index (PPI), 
a major measure of inf lation at the 
wholesale level, rose 5.9 percent in 
March from a year earlier and climbed 
5.2 percent year on year in the first 
quarter, Li said. (NBS)

Fixed asset investment: 
25.6% ↑ in Q1

China’s f ixed asset investment 
continued to show strong growth in 
the first quarter of this year on the 
back of increased investment in the 
property market, bolstering the eco-
nomic expansion of the world’s fastest-
developing nation.

Fixed asset investment rose 25.6 
percent year on year to RMB 3.53 tril-
lion (US$517 billion) in the first quar-
ter of this year, the National Bureau of 
Statistics (NBS) said on April 15.

Investment in the country’s prop-
erty market climbed 35.1 percent in 
the first quarter, 31 percentage points 
higher than the same period last year. 
Li attributed the investment surge in 
real estate to a low comparison base in 
the first quarter of last year.

Investment growth in property 
was also boosted by domestic demand, 
Li said, citing the figures of a 35.8 
percent rise in sales areas of property 
in the first quarter nationwide.

Urban f ixed asset investment 
climbed 26.4 percent from a year ear-
lier from in the first quarter while that 
in rural area increased 21 percent, ac-
cording to the NBS.

Wang Jian, secretary-general of 
the China Society of Macroeconom-
ics, expects investment growth in 

fixed asset for this year will slow to 
20 percent to 25 percent year on year 
as spending focuses on projects under 
construction.

Government-backed investment 
in fixed assets, which helped offset a 
slump in exports, worsened overca-
pacity in industrial sectors, he said.

The government has vowed re-
peatedly to curb overcapacity and con-
trol lending to such sectors.

Li Xiaochao said the govern-
ment stimulus package that countered 
the fallout from the global economic 
downturn has given impetus to the 
country’s economy and social invest-
ment. (NBS)

Retail sales: 17.9% ↑ in Q1
China’s retail sales, the main 

gauge of consumer spending in the 
world’s fastest-growing economy, rose 
17.9 percent year on year to RMB 3.64 
trillion (US$532.56 billion) in the 
first quarter this year, the National 
Bureau of Statistics (NBS) said on 
April 15.

The f igure was 2.9 percentage 
points higher than the same period 
last year, said NBS spokesman Li Xi-
aochao.

Urban consumption hit RMB 
3.06 trillion, up 18.4 percent year on 
year, while rural residents spent RMB 
580.3 billion, up 15.4 percent.

The catering sector generated 
sales of RMB 407.7 billion, a rise of 
16.7 percent from a year earlier while 
commodities retail sales increased 
18.1 percent to RMB 3.23 trillion, the 
NBS said.

The government rolled out sub-
sidies and tax breaks for home appli-
ances and cars in early 2009 to offset 
the decline in exports prompted by 
the global economic downturn and to 
boost domestic consumption. (NBS)
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PetroChina to invest 30% 
in Indonesia in 2010

Chinese oil and gas firm Petro-
China is increasing investment in oil 
and gas exploration and development in 
Indonesia through its local subsidiary 
by 30 percent this year to boost oil lift-
ing and counteract declining produc-
tion, the Jakarta Post quoted an official 
as saying on May 3.

The company’s Vice President 
Budi Setiadi said that PetroChina’s 
business subsidiary in Indonesia, Petro-
China International Indonesia, had set 
aside as much as US$491 million and 
plans to increase the figure to US$639 
million in 2010.

“We are carrying out aggressive 
exploration activities both to anticipate 
the natural decline and boost produc-
tion,” said Budi.

PetroChina has set targets to pro-
duce as much as 106,000 barrels of oil 
equivalent per day (BPD) is operation 
in Indonesia, up from 104,000 BPD in 
2009. (People’s Daily)

US companies confident 
over Sino investment

United States companies are ex-
tremely optimistic about their growth 
prospects in the Chinese market. Near-
ly four in five US firms say they will 
expand investment in China this year, 
according to a survey released yesterday 
by the American Chamber of Com-
merce.

AmCham-China member com-
panies overwhelmingly continue to see 
the Chinese market as a tremendous 
growth opportunity, despite the exit of 
Internet search giant Google.

The survey found 79 percent of 
respondents indicated that their com-
panies would increase investment in 
China this year.

“China remains a highly desirable 
destination for investment and a major 
global priority for American compa-
nies,” AmCham-China said in its re-
port, 2010 Business Climate Survey.

“China has grown in relative im-
portance during the global recession 
and American companies operating 
here have improved their profit margins 
compared to their margins in other 

markets.”
Given the global economic slump, 

the figures demonstrated the strength 
of China’s economic growth and ex-
plained why US companies viewed 
China as a global priority, the report 
said.

“As the stimulus spending f in-
ishes, the extraordinary level of govern-
ment investment ends, monetary policy 
is normalized and steps are taken to 
improve the sustainability and quality 
of economic growth, the future path is 
uncertain,” it said.

Foreign direct investment in 
China expanded 12.08 percent from 
a year earlier to US$9.42 billion in 
March, extending the upward spiral 
for an eighth straight month. China’s 
Cabinet released new regulations earlier 
this month to encourage sound overseas 
investment. 

Under these rules, China will still 
welcome foreign investment in high-
tech industries, services sectors, energy-
saving and environmental protection. 
Polluting and energy-hungry projects in 
overcapacity industries are not wanted. 
(Shanghaidaily)

China unveils regulations 
to boost foreign invest-
ment in central regions 

Chinese Ministry of Commerce 
released regulations concerning foreign 
investment in China’s central region in 
Nanchang on April 30.

The region, which includes the 
provinces of Shanxi, Anhui, Jiangxi, 
Henan, Hubei and Hunan, should 
attract high-end green industry with 
policy incentives and guidance, the 
regulations say.

It should give priority to manufac-
turing while eyeing investment in other 
sectors like agriculture, sophisticated 
processing industries, trade, finance, 
education, culture, tourism and leasing.

The region should nurture busi-
ness-friendly policies and slash transac-
tion costs to attract businesses consid-
ering moving inland from the coastal 
regions. The rules call for rectifying any 
practices that disrupt business opera-
tion, including authorities’ arbitrary law 
enforcement.

The rules also urged a market-ori-

ented administration system consistent 
with international rules. The ministry 
also pledged to establish state-level in-
dustrial transfer demonstration zones 
and to improve provincial industrial 
parks.

Ma Yu, head of the foreign invest-
ment research department at the minis-
try’s research academy, said the regula-
tions will accelerate the development of 
central China. (Xinhua)

Financing remains major 
difficulty for Chinese com-
panies’ outbound invest-
ment

Difficulty in accessing finance re-
mains the biggest problem for Chinese 
companies investing overseas, China’s 
trade promotion body said on April 28.

In a report on Chinese enterprises’ 
external investment released on April 
28, China Council for the Promotion 
of International Trade (CCPIT) said 
overseas consumers’ limited knowledge 
of Chinese brands and concerns about 
the quality of Chinese-made products 
are also challenges for Chinese compa-
nies’ outbound investment.

Based on the survey of more than 
1,000 Chinese companies, CCPIT said 
nearly three quarters of enterprises were 

not optimistic about overseas invest-
ment because of the global financial 
crisis and won’t make large overseas 
investments in the next 12 months.

Geographically, the United States 
was the most popular destination for 
Chinese outbound investment. Africa is 
also emerging as a popular destination, 
the CCPIT report said.

China’s outbound direct invest-
ment to the non-financial sector rose 
6.5 percent from a year earlier to 43.3 
billion U.S. dollars in 2009. (Xinhua)
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Shanghai kicked off the 2010 World Expo on April 30 evening with 
an extravagant opening ceremony and fireworks show. From May 1 
to October 31, the expo is expected to attract about 70 million visi-
tors from around the world. Just as the 2008 Summer Olympics was 

meant to signify China’s re-emergence onto the world stage, the Shanghai 
World Expo will be used to mark the city’s return to the forefront of global 
commerce and culture. 

More than 250 countries and international organizations are displaying 
their culture in an event themed around sustainable development. Here comes 
the question. What will Shanghai World Expo deliver to the world? Accord-
ing to the expo organizer, it at least includes three aspects.

First, World Expo Shanghai will place a greater emphasis on innovation 
and interaction. Innovation is the soul, while cultural interaction is an impor-
tant mission of the World Expositions. In the new era, Shanghai World Expo 
will contribute to human-centered development, scientific and technological 
innovation, cultural diversity and win-win cooperation for a better future in 
the new century. 

Second, World Expo Shanghai will also be a grand international gather-
ing. On the one hand, more than 250 nations and international organizations 
will take part in the exhibition as well as 70 million visitors from home and 
abroad, making the widest possible participation in the history of the World 
Expositions. On the other hand, World Expo Shanghai will pursue a global 
perspective and do its best to encourage the participation and gain the under-

What will 

 World Expo Shanghai Bring?

By Li Zhen

CNSPhoto
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standing and support from various countries and peoples. 
Third, World Expo Shanghai will offer a wonderful opportunity for cross-culture 

dialogues. A “Shanghai Declaration” will be signed at the end of the expo. This declara-
tion, hopefully a milestone in the history of the World Expositions, will generalize the 
insights to be offered by the participants and embody people’s ideas for future coopera-
tion and development and extensive common aspirations, thereby leaving a rich spiritual 
legacy of urban development to people throughout the world. 

In addition, the city of Shanghai will greatly benefit from this unprecedented event. 
Hosting the expo will help Shanghai update its facilities such as transportation and urban 
development. In the future, Shanghai’s six new metro lines and its improved light rail 
network should continue to help alleviate congestion. 

With the application of advanced low-carbon technology, Shanghai will also see 
long-term environmental benefits from the removal of one of the urban area’s largest in-
dustrial polluters, the historic Jiangnan Shipyard, which is now the site of the expo.

An in-depth 2009 environmental assessment of the Expo by the United Nations 
Environment Program was largely positive about the progress made ahead of the Expo 
opening, including “the success of Shanghai in decoupling growth with worsening pollu-
tion.” 

Except environmental benefits, the expo has played an important role in consolidat-
ing Shanghai’s place at the heart of China’s long-term development plans, helping it in the 
race for leadership between competing industrial and commercial centers along China’s 
coast with its main rivals such as Tianjin, Guangzhou and Xiamen. 

What will 

 World Expo Shanghai Bring?
P18 What will World Expo  Shanghai 

Bring?
P20 Informationized Expo Shanghai 

Refreshes HistoryP22 We’re Ready for Expo 2010 ShanghaiP25 Walking Close to Lianyungang from 
Jiangsu PavilionP28 An Artist, More A Cultural Envoy
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Informationized 
Expo Shanghai Refresh-
es History

On May 1, the remarkable World Expo Shanghai was lifting its curtain. 
Among many highlights of Expo Shanghai is the informationization: 
Expo Shanghai on-line is the display of World Expo through internet for 
the first time in the history; With the pioneering “mobile phone entrance 

tickets”, the audience just swipe your mobile phone at the corresponding instrument 
and then can enter the EXPO garden; the application of 4G technology would also 
exhibit a brilliant outlook of the future communication industry for the people. 

Informationization makes the Expo Shanghai more wonderful. From traffic, 
buying and checking tickets to visiting and queueing, informationization has pen-
etrated into every corner of the Expo. 

Expo Shanghai On-line:the curtain never falls
For the first time in the 159 years of history, World Expo has so close links with 

the internet. On-line World Expo, the integratation of World Expo and internet,  
is unprecedented. Building a virtual 3D Expo garden, the organizers of Shanghai 
World Expo hoped that the netizens all over the world could embrace opportunities 
to “visit” the World Expo.  

Logging on the on-line EXPO, the 3D scenario of Expo garden will immedi-
ately unfold before you. There is clear Huangpu River, with magnificent Lupu Bridge 
crossing over it. On the both sides of the river are the on-line pavilions. Clicking the 
button labeled “ site tour”, Haibao, the blue mascot of the Expo Shanghai, will lead 
you to any pavilion you wanna visit while making an introduction to the pavilion.  

In the virtual World Expo, the scenes in the garden and pavilion could be en-
joyed through multiple perspectives: either downward landscape or horizontal sight 
is just at your choice; day sight and night scene could be alternated. There are three 
blocks of the Expo Shanghai website: display block, activating block and interact 
block. The most funny is the “Future City”, which is somewhat similar to the on-
line games. As long as downloading a file pack, people could click and enter the city, 
enjoying the wonderlands of the future city.  There are not only reproduction of 150 
pavilions, but also 10 roles for the visitors to play and 207 tasks to finish. 

It is estimated there would be 70 
million people to visit the Expo Shang-
hai. 70 million, a quite large number, 
however is still a small portion compared 
with 6 billion of population in the world. 
On-line Expo could avail more people in 
the world of the opportunities to experi-
ence the World Expo. It is learned that 
Expo Shanghai on-line will keep work-
ing after the real Expo comes to its ends.

Real time information to 
ensure smooth traffic

The traffic information service 
project of the Shanghai Expo has been 
finished and put into test run. The pub-
lic can have the access to the real time 
traffic information service through 7 
ways including the internet(www.jtcx.
sh.cn), printed Expo traffic guide, radio 
and TV, traffic consultation hotline, on-
street information screen, mobile phone 
and vehicle mounted terminal and touch 
screen in hotels. Before leaving home, 
people just click the mouse and would 
have full knowledge of the Expo in 
advance, including public traffic trans-
fer arrangement and the number and 
density of tourists at all the entrances of 
the World Expo. Outdoors, people also 
could have access to the information by 
mobile phone. 

World Expo seen on palm
Besides swiping mobile phones for 

entering the Expo Garden, taking the 
bus, paying for dining and doing shop-
ping, mobile phones, relying on China 
Mobile’s on-palm Expo service, could 
also avail the visitors of opportunities 
for appreciating the EXPO at any time 
anywhere. On April 15th, TD-LTE 
Mobile Communication Demonstration 
Net, which covers the Expo garden, 
officially opened. It is the first time for 
China to demonstrate the 4G technol-
ogy which China has the independent 
intellectual property right, and it is also 
the brightest scientific spot at the Expo 
Shanghai. It is the first time to display 
the World Expo through mobile com-
munication network in the history. Re-
lying on the TD-LTE net, people not 
only could appreciate the pavilions, ex-
hibits and activities, but also could have 
on-spot like experience in the Expo 
garden relying on a series of interactive 
functions such as virtual walking etc.  

By Rose Yan
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Convenience beyond expectation
Queueing message and on-line reservation will help the 

visitors save time and improve efficiency of visiting the Expo. 
Swiping the mobile phone on the specialized equipment at the 
door of hot pavilions, the visitors could take their time to visit 
other pavilions. When receiving the text reminder “you only 
need about 15 minutes for queueing before entering Pavilion 
XXX”, it is in time for the visitor to be back to that pavilion. 
The hard nut that 3-hour visit needs 2-hour waiting is easily 

cut by the advanced informa-
tion technology. 

Apart from on-spot 
queueing, the audience also 
could eff iciently visit the 
pavilions through on-spot 
reservation or on-line reser-
vation. At the entrances of 
World Expo Garden stand 

about 200 reservation machines in total. As long as with 
the valid document and ticket, people could make reserva-
tion on the spot. What’s more, some pavilions offer on-line 
reservation service. Only by logging on the official website of 
the corresponding pavilion and fill out name, email address, 
telephone number as well as the reserved visiting date after 
entering the on-line reservation block could the visitors finish 
the reservation, sparing the hard time of waiting under the 
scorching sun. 

Finally, Informationization not only provides efficiency, 
convenience and unprecedented experience for the audience, 
but also practices the low-carbon Expo concept. At the Expo 
Shanghai, China Mobile launches green World Expo Exhibi-
tion Service. The exhibitors do not need to distribute printed 
advertising materials, but just upload the materials through the 
interface of World Expo Exhibition Service, visitors could get 
the relevant information through messages, emails and phone 
calls, etc, saying goodbye to those heavy flysheet package and 
seeing World Expo without any burden. 

Expo on the spot

CNSPhoto
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Preparation for Expo Shanghai 2010 — construction projects 
are to be completed on time, and we will welcome Expo 2010 
Shanghai with a real beautiful Shanghai.

Q1: On the 100-day countdown to Expo Shanghai, General Secretary of 
CPC, Hu Jintao asked the Executive Committee to meet requirements of “three 
presentations” and “six ensurements”. Now, it comes to 30-day countdown, how is 
Shanghai prepared now?

A1: Now, the Executive Committee for Expo 2010 Shanghai is in a trans-
formation from preparation to holding, with infrastructure projects moving on 
smoothly and to be completed on schedule. The framework for security and site op-

eration has established (some been of-
ficially issued and some to be released), 
which helps to form the commanding 
system for Expo 2010 operation, and 
to establish five command centers of 
security, operation, foreign affairs, re-
ception, publicity and media services. 
Meanwhile, various organizational 
structures are in place from city to 
county and from outside to inside the 
sites, and a services ensuring system for 
publicity, reception, transportation and 
so on is also set up. Expo 2010 Shang-
hai, is to show the splendid Chinese 
culture of more than 5,000 years and 
achievements of new China in the past 
60 years, especially those since 1978, 
demonstrating the spirits Chinese peo-
ple in realizing the objectives of build-
ing a wealthy country together. The 
presentation mainly relies on Chinese 
Pavilion, pavilions of cities, provinces 
and autonomous regions and corpora-
tions in China. These sites will be very 
exciting and interesting, from which 
you can see the tremendous develop-
ment of China and expectations and 
visions of Chinese people for the future. 
In addition, “three presentations” relies 
on us, our spirits of services and the 
services provided to visitors and exhibi-
tors. We propose three kinds of service, 
meaning service to visitors, exhibitors 
and citizens, though these services are 
invisible, but of an important presenta-
tion.

 Be completed on schedule 
— Real Shanghai has her 
good side, but there are also 
difficulties. To solve these 
problems, we need a long 
time and hard work.

Q2: As the Expo is to open im-
mediately, how are these construction 
projects and supplementary projects? 
Are they to be completed on sched-
ule, and is Shanghai ready to welcome 
guests from home and abroad in a per-
fect state?

A2: I haven’t heard of any project 
that may fail to complete on schedule, 
and no contractor has reported of such 
things, meaning there is no problem in 
hardware. If there is a problem, it may 
be delays in booth decoration, which 
were common seen in the past, but it 

Expo 2010 Shanghai makes Shanghai a world focus once 
again. On the 30-day countdown to the opening cer-

emony, Yu Zhengsheng, member of Political Bureau of CPC 
Central Committee, director of Executive Committee of Expo 
2010 Shanghai and Secretary of Shanghai Municipal Commit-
tee of CPC, had a joint interview with reporters from both major 
national and Shanghai media, and answered questions on issues 
such as construction projects, traffic measures, ticketing and so 
on. During the interview, Yu Zhengsheng expressed his thanks to 
the people who have made contributions to Expo 2010 Shang-
hai. “We will make every effort, and be dedicated to Expo 
2010 Shanghai,” he said.

We’re Ready for 
   Expo 2010 Shanghai

By Audrey GUO

  Yu Zhengsheng, member of Political Bureau 
of CPC Central Committee, director of Executive 
Committee of Expo 2010 Shanghai and Secretary 
of Shanghai Municipal Committee of CPC.

CNSPhoto
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won’t affect the whole. The major supporting infrastructure 
project, meaning the metro system, is moving on smoothly.

Of course there are still places that are not so clean 
and wealthy in Shanghai. Lujiazui does not mean the whole 
Shanghai, and Shanghai is not limited to Expo sites. There 
are houses in poor condition, and people with poor living 
condition, this is true in Shanghai. To solve these problems, 
we still need a long time job, meaning we will welcome the 
Expo with a real Shanghai, not a whitewashed Shanghai.

We concern the order during the visits, in 
particular balancing the passenger flow. We 
will try to balance passenger flows through five 
measures.

Q3: The Expo is to open in thirty days, what are your 
priorities? What concerns you most, and what puzzles you 
most?

A3: The main purpose of six trial performances is to 
find out our shortcomings and then make improvements or 
amending

Till now, we have established a framework for security, 
systemic provisions for operation of Expo 2010 Shanghai, 
and also traffic measures. Meanwhile, construction projects 
and infrastructure projects for Expo 2010 Shanghai will be 
completed on schedule. Now we are focusing on the imple-
mentation of projects to make improvements. This will be 
realized through self-check, and also six pilot exhibitions. 
We plan to have six trial exhibitions, to test all aspects of the 
procedure, such as ticketing, line-up and appointments and 
so on. We want to check the estimated systematic responses 
to and dealing with emergencies, in order to get issues uncov-
ered and solved. Meanwhile, we will have some people, such 
as pavilion builders, security workers, former residents, etc., 
first attend the Expo, to express our thanks.

I mentioned that we most concerned about safety and 
order. As to security, we carried out a series of measures, such 
as security check. On the tickets for the Expo it reads: “Please 
follow the provisions for security inspection”. We would an-
nounce security measures, prohibiting carrying bottled water, 
cutting tools, sports equipments, aerospace and aircraft mod-
els, etc. to Expo sites. Related documentations will be avail-
able when these measures are formally issued. Meanwhile, 
related measures for city security will also be announced im-
mediately.

Now we most concern about the order. Expo 2010 
Shanghai will have 70 million per-
son-times of visiting in 184 days, 
400,000 person-times a day in 
average. Through a simple calcula-
tion, we can know how crowded it 
will be on this place of 3.28 square 
kilometers. And the visitor f low 
surely will not be the same in 184 
days, meaning there were fewer 
visitors on bad weathers and more 
on weekends. We need to take 
measures to secure a balanced flow.

The simplest way is to print a fixed date on the ticket, 
so the number of tickets sold each day determines the 
number of visitors. But the Expo is not like a sports game 
or a movie, too many restrictions will hedge visitors. Ob-
jectively speaking, there may be many people can’t attend 
the exhibitions though they buy tickets, or they would 
like to go with friends on another day. Control the visitor 
flow by daily ticket sale was never seen before. We need 
to consider the order and convenience of visitors at the 
same time, so daily ticket sale approach was not adopted. 
We are offering “Peak Day Special Admission”, meaning 
these admissions will be used on specific dates only, such 
as May 1st, 2nd, 3rd, October 1st to 7th, and the last week 
of October. Tourists on these days may be peak, so the 
sale of tickets needs to be limited. Another kind of admis-
sion called “Standard Day Admission” refers to admissions 
used on days other than the designated dates. The first 
kind of admission is not seen before, meaning we designed 
in accordance with practical situations. Can this make a 
real balanced visitor flow? I don’t think so, as it only can 
control the flow on specified dates.

Selling tickets — ensure a balanced visitor 
flow by guiding initiatives.

Q4: What types of tickets will we have? Someone sug-
gested “Week Tickets”, which was not accepted as it may 
concentrate the flow on weekends. We considered many ap-
proaches, but all are not perfect. So, I wander what will we 
do to balance the visitor flow?

A4: We guide the flow of people in five ways, as we 
think guiding is better than restricting, since guiding allows 
visitors to make their own decisions.

First is ticket guide, meaning guiding the visitor flow by 
ticket sales. Now we offer individual tickets and group tick-
ets through distributed sale networks and individual tickets 
from Bureau for Expo 2010 Shanghai. People who buy group 
tickets through travel agents should fix dates for their tours 
beforehand. With such a ticket structure, we can get a more 
balanced visitor flow through more group tickets. Individual 
tickets from Bureau for Expo 2010 Shanghai also can be con-
trolled. For example, if tourists peak in May, the Bureau can 
limit the sale. 

Second is policy guide. There is a price gap between 
group and individual tickets, and between special and stan-
dard admission, too. The purpose of this gap is to encourage 

more people to choose group tickets. 
And now we are considering the 
possibility of grouping visitors with 
individual tickets. In a word, we en-
courage individuals to form a group 
through travel agents.

Third is activity guide. On the 
days (for example, weekends) with 
an expected peak in visitor flow, we 
will have less activities in the sites, 
and more on non-peak days, for a 
balanced flow.
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Fourth is information guide, meaning to guide the visi-
tors by information. We plan to publish related information 
every morning and evening, such as announcing the number 
of visitors arrived in Shanghai at the end of the day and the 
number of visitors in the sites every morning. We will broad-
cast the information in multi ways, on TV, through Internet, 
information displays on sides of highways, and so on. The 
information can provide a reference for visitors, to help them 
make a judgment and plan.

Fifth is reservation guide. In addition to travel agents, 
some popular pavilions also offer reserved visiting, but this is 
up to exhibitors.

We can be sure that China Pavilion and Theme Pavilion 
will offer reserved visits. After a careful study, we prefer on-
site reservation to online reservation, with some pavilions 
take part reservation and part line-up, and some only open to 
revered visits. It can be flexible. And we will provide booking 
machines at no charge to foreign pavilions, if they want res-
ervation too.

All methods have to be considered carefully. And we 
take approaches to guide the flow of people because we think 
guiding is better than limiting, and we want visitors to make 
their own decisions. Of course, we will prevent people from 
entering the sites, if is too crowded there. Now we haven’t 
figure out the maximum number of people should stay at the 
sites at the same time, and we will announce it when settled. 
We will make an alarm when the number of people came 
near to the limit, and evacuate people when the number ex-
ceeds the limit, to avoid crowding at the entrance of the sites. 
Some may ask what if out-of-Shanghai visitors can not enter 
Expo sites. Can they have a priority the second or third day? 
It is a pity for them if they can’t visit the sites after a long way 
to Shanghai. We are trying to find out a solution, but it is 
hard for the implementation.

How will residents in Shanghai be affected? — 
Traffic will be affected most, into which we put 
great efforts. As the traffic flow on April 30th 
and May 4th may be under high pressure, the 
whole city will have a holiday then.

Q5: It is estimated that 70 million people will come 
to Shanghai for Expo 2010. Though five measures are to 
taken to balance the flow of people, objectively speaking, this 
70 million person-times flow will affect lives of residents in 
Shanghai. What will we do to secure the social order and 
normal lives of people here?

A5: First of all, we should improve public transport, as 
Expo 2010 will affect traffic most and that’s also the reason 
why we put great efforts on metro system. By April 2010, 
the length of metro in Shanghai will reach 420 km, and 
transport capacity on peak day will reach 6 million person-
times. We put no restrictions on the transportation of raw 
materials, hazardous goods, and the flow of foreigners in and 
out of Shanghai, but we do but strengthen the monitoring. 
Besides, we encourage people visit pavilions in groups, as this 
can use fewer cars and balance the flow. Meanwhile, we also 
have a number of regional control measures, to relieve traffic 

pressure. Traffic problem is directly related to people’s life, as 
a smooth traffic will reduce the impact of Expo 2010 on resi-
dents’ lives. 

In addition, we have obtained approval from State 
Council for holidays on April 30th and May 4th, as there 
may be a peak in flow of people on both days. April 30th will 
hold the opening ceremony and have many foreign guests; 
and May 4th may have a large flow, since we have a limit 
number of tickets for May 1st to 3rd. 

As to license plate-based even-odd traffic regulation, 
we now take it as a backup plan, but it may be applied 
when traffic pressure is too heavy. To residents around 
Expo 2010 sites, they may encounter other problems, such 
as noise at late night. We thanks for their tolerance as a 
contribution to Expo 2010 Shanghai, and we will try to 
solve their practical difficulties.

About secutity — Strengthen security will 
certainly bring a little of inconvenience and 
we’ll try to minimize the influence.

Q6: The Expo needs great inputs. What do citizens 
need to do, to assistant these measures for security, traffic and 
so on?

A6: Many of the security measures have been an-
nounced, such as subway security checks, issuing passes for 
vehicles come to Shanghai, and fixing routes for vehicles 
and ships carrying dangerous goods by technical means. 
We hope these measures can be understood and supported, 
to ensure a secure and safe environment. 

Strengthening security measures is to ensure public 
security, but it will certainly bring inconvenience? We will 
try to reduce the side effect, getting residents following their 
routine lives. 

Every participant in Expo 2010 Shanghai should feel 
the honor and responsibility.

The ideal host — a good host is full of passion, 
and makes convenience to guests, leaving the 
inconvenience to themselves.

Q7: In the half year, what do you expect Shanghai citi-
zens to do to be a good host? And what is the standard for an 
ideal host?

A7: A good host is full of enthusiasm, and makes 
convenience to guests, while leave the trouble to them-
selves. For example, citizens should stay away from the 
sites to avoid the peak flow there. We plan to send each 
household an admission, but the admission may have a 
printed date, in hope of balancing the visitor f low. We 
need citizens’ understanding of the government’s mea-
sures, as understanding is a kind of support. Citizens 
should help maintain the order during visit, and be po-
lite, to contribute to the success of Expo 2010 Shanghai.  
Members and cadres of CPC in Shanghai must follow 
rules and laws, and oppose unhealthy practices, mean-
ing no VIP privileges for Shanghai local cadres and no 
bending of law for the benefit of oneself or friends, while 
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providing perfect services to the delegation from other 
provinces, regions and municipalities and the necessary 
persons for Expo 2010. Cadres are not allowed to visit the 
pavilions without an admission except as a company. Work 
staff for the pavilions should not use work permits as a free 
admission. Municipal Discipline Inspection Commission 
is developing rules to prevent malpractices.

Thank you for your understanding and support, and 
wish a good presentation.

We have to oppose unhealthy practices, and 
member of CPC should set a good example.

Q8: Shanghai has had great inputs during the 8-year 
organizing Expo 2010, and now it is the critical moment. At 
this moment, we need everyone’s understanding and support, 
what would you say?

A8: We thank the people for contributing to Expo 
2010 Shanghai. In the past years, the construction of pavil-
ions and infrastructure projects has annoyed local citizens, 
but they never complained. Now Expo 2010 is to open soon, 
I hope citizens in Shanghai will have a good presentation to 
China and the whole world.

We have planned several events to express our grateful-
ness, including arranging all these relocated residents a free 
visit to trial exhibitions, issuing a free admission and a 200-
RMB travel card to each household of permanent residents 
in Shanghai. Meanwhile, we have favorable policies for dis-
abilities, aging citizens and so on.

After the Expo, I think many people will have 
new feelings and understanding of scientific 
development of the city, which will have a long-
term influence

Q9: Central government and State Council attach great 
importance to Expo 2010 Shanghai, because of its enormous 
impact. Can you show us the meaning of holding Expo 2010 
to the whole country, based on the experiences in organizing 
Expo?

A9: China is holding Expo for the first time, which 
has a great meaning in many aspects, among which I think 
the most important thing is that Expo 2010 Shanghai will 
bring us new concepts of urban development. In the 30 
years since 1978, cities in China had a tremendous devel-
opment, but there were many problems during the process 
of urban development. Cultural continuity in cities, urban 
environment, harmony between human and environment, 
and harmonious relations between human and environ-
ment, all encounter new issues. These need new solutions 
based on scientific concept of development, but how scien-
tific concept of development works in urban development. 
The theme of Expo 2010 Shanghai is “Better City, Better 
Life”, which explains the content of scientific concept of 
development for cities. After the Expo, I think many peo-
ple will have new feelings and understanding of scientific 
development of cities. And these feelings and understand-
ings will affect urban development in the future. This will 
be of a long-term significance. 

Walking Close
  to Lianyungang from
Jiangsu Pavilion
— An Interview with Wang Jianming, Director of Administrative 	
	 Committee of Xuwei New Area in Lianyungang

By Yan Manman

Q: In Jiangsu Pavilion at the Expo Shanghai, where can 
we find the signs of Lianyungang? 

A: The big screens in the Jiangsu Pavilion are the largest 
LED screen group used at home. Here you can ap-

preciate the scenes which are peculiar to Jiangsu. Besides Sun 
Yat-sen Mausoleum, Sutong Grand Bridge and Riverside 
Economic Belt, Lianyungang’s marking landscapes including 

tower crane, the eastern starting point of the Eurasia Bridge, 
the seaside scene and the Huaguo Mountain & Water Cur-
tain Cave which the legendary Monkey King once lived are 
all able to be appreciated there. There is also an information 
tree, named Internet of Things, with 13 branches, on each of 
which a LED screen hangs from. People can call each city 
with the mobile phone and learn about the city. In this tree, 
Lianyungang’s Water Curtain Cave and the eastern start-
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ing point of the Eurasia Bridge could be found. Finishing 
the call, people will receive message that sends a free ticket 
to a scenic spot of that city. Lianyungang can be found not 
only at this tree. There is a “Life Egg”, 
which has detailed introduction to the 
medicine industry of Lianyungang. In 
addition, there is also a photoelectric 
chessboard called “river and sea strat-
egy”. The chessmen on the board are 
just the 13 cities, while the board indi-
cates the riverside and seaside develop-
ment strategy. Putting the 13 “chess-
men” at the right position, people can 
find the content related to the riverside 
and seaside development strategy of 
Lianyungang. 

Q: The theme of Expo Shanghai 
is “Better City, Better Life”. Ji-

angsu Pavilion has used gardening art 
to interprete this theme. As a seaside 
port city, How do you think Lianyun-
gang, without the gardening art like 
Suzhou, reflect this theme? 

A: At present, Lianyungang is ac-
celerating its construction at the 

positioning of building Lianyungang 
as an international seaside city, a mod-
ern port industrial city and a famous tourism city embraced 
by mountain and sea. In terms of the industrial development, 
Lianyungang pursued low-carbon, environmental friendly 
and green economic development, which is also the first stan-
dard of our Xuwei New Area for development. 

Q: Just as you mentioned that there is a photoelectric 
chessboard called “river and sea strategy”. The chess-

men on the board are just the 13 cities in Jiangsu Province, 
while the board is the riverside and seaside development 
strategy. Could you give an introduction to Lianyungang’s 
riverside and seaside development strategy? And as the Di-
rector of Administrative Committee of Xuwei New Area, 
could you also talk about the development strategy of Xuwei?

A: On June 10, 2009, the State Council approved the De-
velopment Planning for Jiangsu’s Coastal Area, which 

marked that the development of Jiangsu coastal area led by 
the Lianyungang’s development had risen to the national 
strategic position. Lianyungang’s coastal development strat-
egy is “Take port as the drive, industries as the focus, city as 
the base, infrastructure as the support and balancing between 
rural and urban area as the strategic orientation”. 

Take port as the drive: the major task is to build a deep 
water route which can bear 300,000 tons of vessels and accel-
erate the construction of hinge ports, artery ports and combi-
nation ports. 

Take industries as the focus: In the industrial layout of 
“T” shape, Lianyungang will further promote the develop-

ment of industrial clusters at the coastal area and the area 
along the Longhai Line. 

Lianyungang is trying to build it into 6 centers, includ-
ing shipping center, business center, 
financial center, information center, 
logistic center and tourism center. As 
the bridgehead of the Eurasia Bridge 
and the one of the f irst opening 
coastal cities in China, Lianyungang 
should take the responsibility of 
leading the development of Jiangsu 
coastal area. 

Now let me give a brief intro-
duction to the general strategy of Xu-
wei New Area. Xuwei, based on the 
deep water port and supported by the 
Eurasia Bridge economic belt, is to 
face the northeast Asia and integrat-
ed into the Yangtze River Delta and 
be built a development demonstrative 
zone with cooperation between East-
ern, Middle and Western China, re-
cycling economy demonstrative zone 
and Jiangsu coastal new industrial 
base. Xuwei is to be the new growth 
point of Jiangsu coastal area. The 
major industries that Xuwei focus 
on developing are petrochemical in-
dustry, metallurgical industry, clean 

energy, equipment manufacturing and modern port logistics. 

Q: If the visitors to the Jiangsu Pavilion plan to have a 
tour in Lianyungang, which places do you recom-

mend? If people spot opportunities when visiting the Jiangsu 
Pavilion and intend to invest in Lianyungang, what are your 
suggestions? 

A: Huaguo Mountain and Lian Island both are beauti-
ful, magic and romantic scenic spots which ranks 4A 

nationwide. Huaguo Mountain, with pretty natural scenes 
and splendid culture, is home to the legendary Monkey King, 
which adds some mystery to the beauty. Donghai County is 
the famous city of crystal. So far there are verified 37 miner-
als, of which crystal and quartz both rank the first nation-
wide in terms of reserved quantity, quality and grade. So the 
hot spring in Donghai County, with superb quality of water 
but without any sulfur smell, is the first choice for hot spring 
bathing. 

Lianyungang is an open modern port city with quite 
convenient traffic of ocean shipping, railway, highway and 
waterway. Besides the traditional industries, the new medi-
cine industry, new material sector and new energy industry 
all rises rapidly, enjoying certain advantages in the same 
industries nationwide. Port logistics, petrochemical, steel, 
metallurgy, equipment manufacturing and energy saving as 
well as the emerging industries such as environmental protec-
tion industries are all sectors that Lianyungan encourages for 
investment. 
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In the Urban Best Practices Area of the Expo 
Shanghai erects an unusual building, a 18-
meter high red brick house, which is none 
other than the German Hamburg Pavilion. 

It is named Passive House, considered to be the 
most environmentally friendly house. The gen-
eral planner of the House is Mr. Shan Fan, now 
President of German Hamburg Design Factory 
International. He gladly accepted the interview of 
our magazine. 

General Planner of Hamburg Pavilion 
at Expo Shanghai 

As the general planner of the Hamburg Pa-
vilion, Shan Fan designed “the passive house plus 
24-meter high tree”. The passive house, as the 
most environmentally friendly house in the world 
in2010, not only doesn’t consume energy at all, 
but also produce energy. The tree is weaved with 
bamboo splits and its diameter is 2 m. With this 
design, Shan Fan demonstrated the sustainable 
development of Hamburg, which is biggest media 
city with cultural tolerance and 85% of which is 
covered by forest. 

Mr. Shan has lived in Hamburg for 26 years, 
which gradually deepened his understanding to 
the western culture. Though having settled in 
Germany, frequent shuttling between Europe 
and Asia has become a feature of his life. His 
personal experience involuntarily caught some 
stamps of cultural globalization, which to some 

—Shan Fan, General Planner of Hamburg Pavilionat World Expo Shanghai

By Yan Manman

extent shaped his art 
style, which fused the 
European and Asian 
culture. This style also 
found marks in the 
Hamburg House. As 
the general planner of 
Hamburg House, Shan 
Fan shuttled more than 
often between Shang-
hai and Hamburg last 
year. “Hamburg Pa-
vilion bears the ideal of Hamburg’s people for future city life. My major 
job was cultural coordination,” said Shan Fan, “the process of building 
Hamburg Pavilion was just like building Babel, which needed to coordi-
nate all kinds of conflicts owing to the difference of language, ideas and 
working styles.” Mr. Shan Fan hoped, with his cross-culture experience, 
to build more communication platforms such as Hamburg Pavilion for 
China and Germany. 

“In appearance, we adopted the representative red house in Ham-
burg to display the beauty of Hamburg and interpret the concept ‘better 
city, better life’ from the perspective of art. In terms of exhibition design, 
we just want to exhibit Hamburg as an open and tolerant international 
green metropolis on the side of water. And the features of fundamental 
human environment in the House is philanthropy and humanism, which 
should be the very virtue that human stick to. Philanthropy and human-
ism makes a sustainable development of the human society.” 

An artist integrating Eastern and Western Culture 
“In Shan Fan’s abstract art, the two different abstract notions come 

to the same end finally. While maintaining the framework of western 
abstract language pattern, Shan Fan’s works also display kind of abstract 
in Chinese style: giving people a feeling of real scene through an abstract 
art.” Li Xianting, a famous art critic wrote in the article Shan Fan’s Ab-
stract Landscape Paintings. 

An Artist, More A Cultural Envoy
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Brief Biography of Mr. Shan Fan
In 1959, Shan Fan was born in Hangzhou Zhejiang Province, China
From 1977 to 1982, he learned traditional landscape paintings from Mr. Zheng De-

han and Professor Ding Zhengxian and Professor Pan Yun
In 1984, He went to Germany for overseas study.
From 1985 to 1988, he studied in Hamburg Art Academy (German).
In 1988, he was granted Master Degree for Free Art. 
In 1998, he took office of President of Hamburg Design Factory International (DFI). 
In 2001, he was the German council chairman in the DFI Zhuhai Branch and in 

2002 he was invited as visiting professor. 
In 2006, he was awarded Art & Academic Medal, and was invited as visiting profes-

sor by China Academy of Art.
In 2007, he was granted honorary doctor degree by Buckinghamshire New University
In 2010, he was the general planner of Hamburg Pavilion at World Expo Shanghai. 

“His style of reflecting artistic conception is not totally 
in Chinese way, but bring the way of wielding paintbrush 
in Chinese calligraphy under the framework of western ab-
stracts which values precise and rational law of picture com-
position. … So his painting is not only concise and dynamic 
but also filled with exquisite emotion, mirroring kind of clas-
sic poetry.” Li Xianting gave a very high praise to Shan Fan’s 
works. However, it is not so easy to obtain this achievement. 
It really took Shan a long process. 

In 1977, Shan Fan was admitted by China Academy 
of Art, specializing in landscape paintings. In 1984, along 
with Xu Jiang, Wu Shan, he became one of the first group 
of postgraduates who went to Hamburg Art Academy for 
overseas study. Then he began to learn free art. However, 
when stepping on the dreamed western art palace, Shan 
Fan fell into a loss of identity. “The critic criterion and 
value system I have get used to is completely inapplicable.” 
It was his tutor who told him, “You should volunteer to 
push open the door of German cultural garden, slowly 
taste the spirit of German culture and art and then crash, 
blend and merge with the Chinese culture factors in your 
blood.” One sentence finally made Shan Fan find his lost 
cultural feeling. He began his walk between eastern and 
western culture. Gradually he merged the two cultures in 
his blood. Shan Fan defined himself as an “intersex” in 
the cultural field, with typical traditional Chinese cultural 
trait on one hand and demonstrating strong and obvious 
western cultural factors on the other. With persistent ef-
forts, finally Shan Fan got his name known with a batch 
of paintings which used abstract symbols to describe his 
uncertain identity. 

Art education: nurturing more innovative 
designers

“For the more and more flat world, the designers should 
have a keen insight and strong comprehensive command of 
visual language of different cultures and sub-cultures. On one 
hand, the designers have to confront flat culture influenced by 
the globalization; on the other hand, different regional cultures 
and sub-cultures are being perceived and explored at differ-
ent layers. Therefore, the innovative designers should be able 

to perceive what 
kind of influence 
a certain visual 
language can exert 
on a given audi-
ence group. What 
our college wants 
to nurture are just 
those innovative 
designers.” Shan 
Fan said. 

In the early 
1990s, Shan Fan 
has made some 
achievement and 
earned some mon-
ey. So he began to 
practice his dream 
of nurturing inno-
vative designers. 
He bought the 
Hamburg Design 
Factory Interna-
tional and began 
to practice his ed-
ucating principles 
in the college. As 
the President of 
German Hamburg 
Design Factory International, he strongly valued the fashion 
and uncertainty of media design and stressed to discover and 
develop the personality and innovation potential of the stu-
dents. Shan Fan also has brought DFI to China to nurture 
more innovative designers in China. In 2003, DFI cooperated 
with Beijing Normal University Zhuhai Branch to offer the 
course of China-German cooperated DFI media design. In 
the course, Shan Fan integrated the educational and teaching 
resources in China, Germany and UK to bring up more inno-
vative designers who master art design and understand market 
demand and are strongly needed in the media and new media 
industry. 
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CITY

Suzhou is located in the center of the 
Yangtze Delta, in the south of Jiangsu 
province. Since 42% area of the city is 
covered by water, including a vast number 

of ponds and streams, Suzhou is praised as the 
“Oriental Venice”. Together with its mild climate 
making it an available destination all year round, 
fertile landscape and abundance of produce, it 
is no wonder that Suzhou is called “paradise on 
earth”. 

Built in 514 BC, Suzhou is an ancient city 
with a 2500 years’ history. The unique charac-
teristics of the past are still retained in present-
day. The double-chessboard layout of Suzhou is 
preserved basically intact. 

Paradise On Earth

32
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As the saying goes, “Gardens to the south of Yangtze River are the best in the 
world, and Suzhou gardens are the best among them”. These gardens attain their 
high reputation not only for their vast numbers, but also for their charming natural 
beauty and harmonious construction. At present more than 60 gardens are kept 
intact in Suzhou, and a series of them have been listed in the World Heritage List, 
including the Humble Administrator’s Garden, the Lingering Garden, the Garden 
of Master of Nets and the Mountain Villa with Embracing Beauty. 

Rating alongside these classical gardens are the exquisite water townships in 
Suzhou. Zhouzhuang, Mudu, Tongli Town and so on should not be missed by any 
visitor. In any water township of Suzhou, a number of Ming and Qing dynasty 
preserved buildings can be found. The natural sights and human landscape en-
hance each other’s beauty, which is a great attraction to visitors who linger there. 

Being the cradle of Wu Cul-
ture, Suzhou plays a vital role in 
Chinese cultural history. Many great 
names and schools of art arose here. 
For example, the Wumen Fine Arts 
School is the finest in the history of 
Suzhou, represented by Shen Zhou, 
Wen Zhengming, Tang Yin and Qiu 
Ying, whose poems, calligraphy and 
paintings are considered to be his-
torical artifacts. Pingtan, Kun Opera 
and Suzhou Opera are praised as 
“three flowers” in the cultural history 
of Suzhou. Furthermore, embroidery, 
fans and brocade produced in Suzhou 
are noted world wide. If you want to 
explore more on their history visit the 
museum of Suzhou folk-costume for 
a complete description. 

As one of the famous tourist cities in China, Suzhou has made a great improvement to its basic facilities and tourist 
functions. Suzhou is accessible by plane, train and bus. Star-rated hotels with good services and reasonable guesthouses 
and hostels provide a range of lodging. Of course, tasting local delicacies should not be forgotten in your journey. Authen-
tic Suzhou cuisines and snacks can be found in Guan Qian Street, where delicious food and friendly service are memo-
rable. When night falls, Suzhou City is quiet and peaceful. You can enjoy it while sipping a cup of tea in any teahouse. 
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Humble Administrator’s Garden, covering about 52,000 sq. meters, is 
the largest and most renowned. Due to its unique designs and ethereal beauty, 
the garden has garnered many special honors. It is listed as a World Cultural 
Heritage site and has also been designated as one of the Cultural Relics of Na-
tional Importance under the Protection of the State as well as a Special Tourist 
Attraction of China. Along with the Summer Palace in Beijing, the Mountain 
Resort of Chengde in Hebei Province and the Lingering Garden in Suzhou, it 
is considered as one of China’s four most famous gardens. No other classic gar-
den in the country has been honored more than this one. 

The Humble Administrator’s Garden was originally built in 1509 during 
the Ming Dynasty (1368-1644). It was initially a private garden of a former 
government servant named Wang Xianchen. It was said he intended to build 
a garden after retired and just do some gardening work like planting trees and 
vegetables there, which was said to be the life of a humble man by him. Hence 
is the name of the garden. The garden was created upon the old relics of a resi-
dent and a temple. Water feature is the main background and its natural land-
scape includes small forests, hills and rock formations. It also has man-made 
pavilions, halls and parlors. Unlike the Grand View Garden and other famous 
gardens in Beijing, it is representative of the Ming Dynasty building style. 

The garden consists of Eastern, Central and Western sections as well as 
some residences of the former owners. The resident houses are typical of the 
style of Suzhou Local Residences, whose feature can be seen in the famous wa-
ter township Zhouzhuang not far from Suzhou City. The site of the residences 
has been rebuilt as the Garden Museum now. 

Tourism
When Suzhou is mentioned, the 

first thought in every Chinese mind is 
of its gardens. It is said that the gardens 
to the south of Yangtze River are the 
best in the world, and Suzhou gardens 
are the best among them. The history of 
the classical gardens of Suzhou can be 
traced back to 6 BC. By the time of the 
Ming and Qing dynasties, Suzhou City 
had become a garden city with more 
than 200 gardens. Having experienced 
a long history, only a part of the gardens 
are preserved perfectly. Because of their 
ingenious man-made landscape and the 
ideal of harmony between heaven and 
human beings, the gardens have gained 
a high reputation world wide. 

Canglang Pavilion (Blue 
Wave Pavilion), Lingering 
Garden, Humble Admin-
istrator’s Garden and Lion 
Grove Garden are the four 
top gardens in Suzhou, repre-
senting the architectural styles 
of Song, Yuan, Ming and 
Qing dynasties respectively. 
The latter three gardens were 
added to the World Heritage 
List in 1997. Additionally, the 
Garden of Master of Nets will 
definitely appeal to you, as it 
is the best example of small 
and medium-sized gardens. 
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Suzhou has been called the “land of milk and honey” since ancient times 
and Jiangsu cuisine, of which Suzhou cuisine makes up one important part, 
is one of the eight famous culinary arts in China. Suzhou dishes are praised 
highly by food connoisseurs from both home and abroad. Derived from local 
time-honored culinary skills, Suzhou cuisine attains its unique sweet flavor 
from strictly selected materials, an elaborate way of cooking, and a unique 
color, aroma and shape. Nearby Taihu Lake (Tai Lake) supplies abundant 
fresh sea food that adds more color to the table culture of Suzhou. At the 
same time, more consummate culinary skills are mastered by the locals.

It is an important custom for locals to eat specific dishes according to 
the changing seasons. For example, Biluo Xiaren (quick-fried shrimp with 
biluochun tea) is sampled in spring and Xigua Ji (young chicken wrapped 
in watermelon rind and steamed) is well tasted in summer. Maybe, autumn 
is the time most yearned for by the population, because it is time to enjoy 
the delicious steamed crabs and nutritious Bafei Soup (barbel soup). As well 
as these famous dishes, Songshu Guiyu (mandarin fish, stewed and fried), 
which was praised by Emperor Qianlong of the Qing Dynasty (1644-1911) is 
considered to be the ultimate Suzhou dish, and it is highly recommended that 
you try it during your visit. 

Exquisite gardens, meandering water and green 
mountains around Suzhou City attract a great number 
of visitors every year from both home and abroad. Com-
paratively, Suzhou’s fame as a vital 
ancient silk center pales beside its 
natural scenery. Suzhou Silk Mu-
seum is the best place to learn the 
city’s prosperity of silk in the past. 

Eat

In contrast to the huge 
buildings in the north, the 
water townships of Suzhou are 
designed in the typical style of 
southern China, renowned for 
their charming watery view 
and ancient residential houses. 
Zhouzhuang, inheriting the 
splendid culture of Wu, is the 
best example of water country 
in China. There, you can enjoy 
a view like a Chinese land-
scape painting, just like that 
described by Ma Zhiyuan (a 
poet of Yuan Dynasty) in his 
lyric, a household on a creek 
flowing under a stone-bridge 
nearby. Besides Zhouzhuang, 
some other water townships, 
such as Tongli Town, Mudu 
and Luzhi, are also recom-
mended. 

After a splendid visit to the water town-
ships of Suzhou, you should turn your attention 
to Tiger Hill which is named the No.1 sight in 
Suzhou and has a profound cultural background. 
The poem Mooring by the Maple-Bridge at 
Night written by Zhang Ji (a Chinese poet of the 
Tang Dynasty) has given a world-wide reputa-
tion to the Hanshan Temple (Cold Mountain 
Temple) and the Maple-Bridge of Suzhou since 
imperial times. If you are a beginner in Chinese 
culture and art, the above destinations should not 
be missed in your journey to Suzhou. Possessing 
wonderful gardens, exquisite water townships, 
charming natural scenery and splendid history 
and culture, Suzhou is praised as “paradise on 
earth”. 

Panmen Scenic Area, 
including Ruiguang (Auspi-
cious Luster) Pagoda, Water 
and land City Gates, Wu-
men Bridge and other his-
torical sites and landscape, 
are located to the southwest 
of Suzhou City. 

Additionally, majestic 
temples, such as the Xuan-
miao Temple (Temple of 
Mystery) and West Garden 
Temple are two famous 
destinations in Suzhou. 
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China Fairs & Expos
Energy and resources, Mining Industry, 

Metallurgy, Welding, Electric Power
The 12th China Xi’an International Heat 
Supply and Boiler Oven Energy Saving 
& Discharge Decrease Technology and 
Equipment Exhibition
Date: May 19-May 21, 2010 
Venue: Xi’an Qujiang International Conference & 
Exhibition Center
Exhibits: heating supply technology, etc
Add: Room 806 Fucheng Building, No.91 North 
Chang’an Road Xi’an, Shaanxi, 710061
Tel: 86-29-85053674
Fax: 86-29-87812358
Web: www.cnhe.com.cn
Email: xazhenwei@chinazhenwei.com.cn

The 4th China Chongqing Building Science 
and Technology Exhibition 2010
Date: May 20-May 22, 2010
Venue: Chongqing International Convention and 
Exhibition Center
Exhibits: science and technology real estate, build-
ing energy-saving products, architechture and land-
scape design, construction decoration, etc
Add: No.19 Jiangnan Avenue, Nan’an District, 
Chongqing, 400060

2010 The 7th China Yunnan International 
Mining Technology and Equipment Fair
Date: May 22-May 24, 2010 
Venue: Kunming International Convention and 
Exhibition Center
Exhibits: mining technology, etc
Add: Room 3-302, Building B, Red River Valley 
Compound, Rixin Road, Kunming, Yunnan, China
Tel: 86-871-8132423
Fax: 86-871-7171199

China Central Nanchang Equipment 
Manufacturing Exposition 2010
Date: May 24-May 26, 2010 
Frequency: Yearly

Venue: Nanchang International Exhibition Center
Exhibits: machines, machine tools and accessing, 
foundry, metallurgical equipment and technology, 
mining equipment, etc
Add: Room 702, Building 7-2, Fengyuan Jiahui, 
No.88 Xizhou Road, Xihu District, Nanchang
Tel: 86-791-6653098
Fax: 86-791-6532079

China Offshore Oil Expo 2010 
Date: May 26-May 28, 2010 
Venue: Binhai International Convention & Exhi-
bition Center
Tel: 86-22-88365202
Fax: 86-22-88365202
Email: tjhsh@sina.com

Construction, City planning, Decorations
2010 The 2nd China Xi’an International 
Architectural Polyurethane Application and 
Promotion Exhibition
Date: May 19-May 21, 2010 
Venue: Xi’an Qujiang International Conference & 
Exhibition Center
Exhibits: architectural polyurethance products, etc
Add: Room 805-806 Fucheng Building, No.91 
North Chang’an Road Xi’an, Shaanxi, 710061
Tel: 86-29-83118378
Fax: 86-29-87812358
Email: xazhenwei@chinazhenwei.com.cn

2010 Yantai International Construction 
Machinery and Construction Machinery 
Exhibition
Date: May 20-May 22, 2010 
Venue: Yantai International Expo Center
Exhibits: construction machinery, construction 
machinery, etc
Add: No.117 South Street, Yantai City Building, 
No.117 South Street, Yantai City, 264000
Tel: 86-532-6663198
Fax: 86-532-6686272
Email: ytzhanhui@163.com

The 2nd China Xi’an International 
Formwork Scaffolding & Construction 
Technology Exhibition
Date: May 20-May 22, 2010 
Venue: Xi’an Qujiang International Conference & 
Exhibition Center
Add: Room 805-806 Fucheng Building, No.91 
North Chang’an Road Xi’an, Shaanxi, 710061
Tel: 86-29-83118360
Email: liuyuzhi@zhenweiexpo.com

Chemical Industry 
2010 China Tianjin International Fastener & 
Spring and Hardware Tool Exhibition
Date: May 26-May 28, 2010 
Venue: Binhai International Exhibition Center
Add: Room 2108, Guohua Building, No.857 South 
Dagu Road, Hexi District, Tianjin. 300200
Tel: 86-22-58581918
Fax: 86-22-58581928
Email: tianjinexpo@126.com

Education, Training, Culture and Art 
2010 China Jiangxi Collection Culture 
Festival & Crafts and Houseware Trade Fair
Date: May, 2010 
Venue: Nanchang International Exhibition Center
Exhibits: Metal crafts, jewelry, electrronic and 
digital products, holiday and celebration decora-
tions, etc
Add: Room 511, No.68 North Two Road, Provin-
cial Government Compound, Nanchang
Tel: 86-791-5197081
Fax: 86-791-6231551
Email: jxhmhz@126.com

Electronic Intelligence
The 13th China Beijing International High-
Tech Expo
Date: May 27-May 31, 2010 
Frequency: Yearly
Year of the first event: 1998
Venue: China International Exhibition Center
Exhibits: electronic information, modern com-
munication, bio-information, modern information, 
new energy, etc
Add: 2F, Jianbang Business Building No.19 Nanlishi 
Road, Xicheng, District, Beijing, China, 100045
Tel: 86-10-68063939
Fax: 86-10-68066969
Web: www.chitec.cn
Email: wangpeng@ccpitbj.org

2010 13th China Beijing International High-
Tech Exposition
Date: May 27-May 28, 2010 
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hibition Center
Exhibits: doors, windows & curtain wall, etc
Add: Rm 603 Building 12, Xiatiandi International 
Commerce Mansion, No.689 North Shiji Av. 
Ningbo, 315040
Tel: 86-574-27899055
Fax: 86-574-27909988
Web: www.nbdongbo.cn
Email: skwanj@126.com

Textile and Clothing
2010 9th Nanjing International Textile 
Fabrics, Accessories Fair
Date: May 20-May 22, 2010
Venue: Nanjing International Exhibition Center
Add: Rm 2506, Hongan Building, No.127 Jiqing 
Road, Nanjing, 210006
Tel: 86-25-52315808
Fax: 86-25-52315918

The 8th Ningbo International Textile Fabrics, 
Accessories & Yarns Exhibition
Date: May 20-May 22, 2010 
Venue: Ningbo International Convention and Ex-
hibition Center
Exhibits: textile fabrics, garment accessories, etc
Add: Rm 603 Building 12, Xiatiandi International 
Commerce Mansion, No.689 North Shiji Av. 
Ningbo, 315040
Tel: 86-574-56221188
Fax: 86-574-56150018

Office Goods
2010 China International Stationery & Office 
Supplies Exhibition
Date: May 25-May 27, 2010
Venue: Nanjing International Exhibition Center
Exhibits: writing paper, ink, student bags, art sup-
plies, students and school supplies, etc
Add: 6 Floor, Xincheng Building, No.259 Jiang-
dong Road, Nanjing, 210019
Tel: 86-25-83635350
Fax: 86-25-83692014

Transportation, Logistics, Storage
2010 The 9th Qingdao International Auto Expo
Date: May 20-May 24, 2010
Venue: Qingdao International Convention Center
Exhibits: motor cars, off-road vehicles, etc
Add: Rm 1104 Tianhong Building, No.169 Hong 
Kong Mid Road, Qingdao, 266071
Tel: 86-532-85896533
Email: qingdaochezhang@126.com

2010 China Hangzhou International Urban 
Rail Transit Exhibition
Date: May 20-May 22, 2010 
Venue: Hangzhou Peace International Conference 
& Exhibition Center
Exhibits: urban rail & railway industry, rail bound 
components and vehicles, etc
Add: No.20, Zhichun Road, Haidian Dist, Beijing, 
China, 100089
Tel: 86-10-86370118
Web: www.518expo.cn
Email: juwang001@126.com

Frequency: Yearly
Year of the first event: 1998
Venue: China International Exhibition Center
Exhibits: electronic information & modern tele-
communication, bioenginnering & medicine, etc
Add: Beijing Int’ l Trade Center, F 2 Jianbang 
Commercial Mansion, 19 Nanlishi Rd, Xicheng 
Dist, Beijing, China, 100045
Tel: 86-10-68063939
Fax: 86-10-68066969
Web: www.chitec.cn
Email: qiwei@ccpitbj.org

The 13th International Fair of Smart Cards, 
China 2010 
Date: May 26-May 28, 2010 
Venue: China National Convention Center
Exhibits: design and development of IC card chip, 
IC card software, RFID technology, equipment and 
solutions, etc
Add: No.45 Fuxingmennei Street, Beijing, China, 
100801
Tel: 86-10-66094227
Fax: 86-10-66013063
Email: ninghuoju@ccpit.org

Packaging, Paper, Printing and 
publication

2010 World Pharmaceutical Machinery, 
Packaging Equipment and Materials China 
Exhibition 
Date: June 2-June 4, 2010 
Frequency: Yearly
Venue: Shanghai New International Expo Center
Exhibits: pharmaceutical machinery and auxiliary 
equipment, packaging machinery and auxiliary ma-
terials, etc
Add: Floor 8, No.12 Panjiayuannanli, Chaoyang 
District, Beijing, China, 100021
Tel: 86-10-67734768
Fax: 86-10-87789502
Web: www.cphi-china.cn
Email: zhangxiong@cccmhpie.org.cn

Commercial Trade, Chain operation, 
Agency, Import and export 

2010 China Dalian Import and Export 
Commodities Trade Fair and Dalian 
International Industrial Expo
Date: May 25-May 27, 2010 
Frequency: Yearly
Venue: Dalian World Expo Plaza

Exhibtis: equipment manufacture, machine tool 
and accessories, electronics, industrial control and 
automation, etc
Tel: 86-411-82532845
Fax: 86-411-82532855
Email: wumanjun99@126.com

Entertainment, Leisure 
2010 The 2nd China Yunnan International 
Travel & Leisure Product Fair
Date: May 20-May 23, 2010 
Venue: Kunming International Convention and 
Exhibition Center
Exhibits: Leisure furniture, snacks, casual wear, 
leisure facilities and garden supplies, etc
Tel: 86-871-7179399
Fax: 86-871-7179399
Email: 601772265@qq.com

The 2nd Cross-Strait Buddhist Supplies and 
Crafts Fair
Date: May 28-May 31, 2010
Venue: Jinjiang SM New International Exhibition 
Center
Exhibits: buddhist supplies and crafts, etc
Add: 16D, Qiaowang Building No.295 Jiahe Road, 
Xiamen, Fujian, 361012
Tel: 86-592-3119835
Fax: 86-592-3119850
Email: jessiewq@126.com

Media, Advertisement
2010 Ningbo International Advertisement 
Technology and Euqipment Exhibition
Date: May 20-May 22, 2010 
Venue: Ningbo International Convention and Ex-
hibition Center
Exhibits: Advertisement producing equipment, 
advertisement materials, outdoor advertisement 
media, etc
Add: Rm 603 Building 12, Xiatiandi International 
Commerce Mansion, No.689 North Shiji Av. 
Ningbo, 315040
Tel: 86-574-56221188
Fax: 86-574-56150018
Email: nfa061228@yahoo.com.cn

Furniture, Household Decorations, 
Woodwork Floor Decorations 

2010 China (Chongqing) Formwork & 
Scaffolding Engineering Exhibition
Date: May 20-May 22, 2010
Venue: Chongqing International Convention and 
Exhibition Center
Exhibits: wall template system. Columnmode sys-
tem, shaft module system, etc
Add: 10 F 4, City Light Building, 19 Jiangnan Av-
enue, Nanping, Chongqing, China, 400060
Tel: 86-23-86382802
Fax: 86-23-62925059
Web: cnfair@163.com

2010 Ningbo International Fenestration and 
Equipment Expo
Date: May 20-May 22, 2010 
Venue: Ningbo International Convention and Ex-
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2010 The th Qingdao International Auto Expo
Date: May 20-May 24, 2010
Venue: Qingdao International Convention Center
Exhibits: motor cars, off-road vehicles, etc
Add: Rm 1104 Tianhong Building, No.169 Hong 
Kong Mid Road, Qingdao, 266071
Tel: 86-532-85896533
Email: qdjiangwei@126.com

The 8th China International Marine Expo
Date: May, 2010 
Year of the first event: 2002
Venue: Qingdao International Convention Center
Exhibits: Ship technology and equipment, water 
sports equipment, water entertainment equipment, etc
Add: Room 501, No.121, Yan’ansan Road, Qingdao, 
Shandong, China, 266071
Tel: 86-532-83879127
Fax: 86-532-83892050
Email: marinefair@163.com

2010 China International Communication 
Technology & Equipment Exhibition
Date: May 26-May 28, 2010 
Venue: Beijing Exhibition Hall
Exhibits: road & bridge engineering, communica-
tion information products, commercial & special 
vehicles, transportation & loading equipment, etc
Add: 3 Nanlishi Rd., Xicheng Dist, Beijing, China, 
100045
Tel: 86-10-68017755
Fax: 86-10-68061030
Email: info@ccpitbj.org

2010 Cross-Strait Xiamen International Auto 
Parts Expo
Date: May 28-May 30, 2010
Venue: Xiamen International Conference and Ex-
hibition Center
Add: Room 201, No.15 Wanghai Road, 2nd Xia-
men Software Park
Tel: 86-592-2234829
Fax: 86-592-2234826

Food and Additives, Beverage, Drinks, 
Seasonings, Dairy Products

2010 Shanghai International Food Fair
Date: May 19-May 21, 2010 
Venue: Shanghai New Inernational Expo Center
Exhibits: Wine, beer, liquor, etc
Add: Room 1002, 199 Nong, Jiangan Road, 
Shanghai, China, 200233
Tel: 86-21-29139210
Fax: 86-21-54620109
Email: jinnanxun918@163.com
Web: www.huimao.com.cn

2010 Asia Food Ingredients, Natural Raw 
Materials and Health Raw Materials Exhibition
Date: June 2-June 4, 2010 
Frequency: Yearly
Venue: Shanghai New International Expo Center
Exhibits: sour agent, sweetner, thickener, chewing 
gum-based agent, anti-knot agents, defoamer, etc
Add: Floor 10, Modern Building, No.218 Xiang-

Exhibits: digital control, ordinary metal cutting 
machine tool, laser processing, electrical processing 
and special purchase processing machine tool, etc
Add: 1st F, Building 2, No.62 Hongshan Road, 
Shuiguo Lake, Wuchang, Wuhan, 430071
Tel: 86-27-87825462
Fax: 86-27-87278669
Email: yxy5981@163.com

2010 The 5th China (Shanghai) International 
Starch and Starch Derivatives Shanghai 
Exhibition
Date: May 26-May 28, 2010 
Venue: Shanghai Mart Exhibition Hall
Exhibits: starch and related products and equip-
ment, starch sugars, sugar alcohols, starch machin-
ery, etc
Add: Room 300, 301, No. 1291 Zhongshanxi 
Road, Shanghai, China, 2000235
Tel: 86-21-32098889
Fax: 86-21-32091252
Web: www.cisie. cn
Email: zsz@zs-expo.com

6th Yantai International Welding Hardware 
& Tools Exhibition
Date: May 20-May 22, 2010 
Venue: Yantai International Expo Center
Exhibits: welding equipment, cutting machine 
equipment, hand tools, power tools, etc
Add: No.117 South Street, Yantai City Building, 
No.117 South Street, Yantai City, 264000
Tel: 86-532-6663198
Fax: 86-532-6686272
Email: ytzhanhui@163.com

2010 8th Yantai International Industrial 
Automation and Instrument Exhibition
Date: May 20-May 22, 2010 
Venue: Yantai International Expo Center
Exhibits: industrial robots andrelated technology, 
automation and IT solutions, etc
Add: No.117 South Street, Yantai City Building, 
No.117 South Street, Yantai City, 264000
Tel: 86-532-6663198
Fax: 86-532-6686272
Email: yanglie1023@163.com

2010 The 8th Yantai International Machine 
Tools Exhibition
Date: May 20-May 22, 2010 
Venue: Yantai International Expo Center
Exhibits: metal-cutting machine tools, the combi-

yangnan Road, Shanghai, China, 200031
Tel: 86-21-64371178
Fax: 86-21-64370982
Email: euniceweng@cmpsinoexpo.com

2010 The 11th China International Food and 
Beverage Exhibition
Date: June 2-June 4, 2010 
Venue: Shanghai New International Expo Center
Exhibtis: Alcoholic beverages, snack foods, non-
alcoholic beverages, dairy products, eggs and dairy 
products, fresh, preserved meat and meat products, etc
Add: 1002, 199 Nong, Jiangan Road, Shanghai, 
China
Tel: 86-21-54620298
Fax: 86-21-54620109
Email: huimaochina@163.com

Machinery, Machine tools
2010 China West Machine Tool Exhibition 
(CWMTE)
Date: May 27-May 30, 2010
Venue: Chongqing International Convention and 
Exhibition Center
Exhibits: stamping machine tool, precision ma-
chine tool, plastic machine tool, die& mould ma-
chine tool, machine tool parts, etc
Add: Rm 29-4 Commerce Building No.3 West 
Nanping Road, Nan’sn District, Chongqing, 
400060
Fax: 86-23-86846822
Web: www.cwmte.com.cn
Email: pen15111959501@163.com

2010 The 11th Lijia International Machinery 
Exhibition and PTC (Chongqing) Exhibition
Date: May 27-May 30, 2010
Venue: Chongqing International Convention and 
Exhibition Center
Exhibits: pumps, motors, variable speed drive 
components, cylinder, etc
Add: 2805 Keer Business Building, 31 Kaifa Road, 
Nanping, Chongqing, 400060
Fax: 86-23-86376310
Tel: 86-23-86308307
Email: zsj312@163.com

2010 The 11th China Guangzhou 
International Analysis Measuring Instrument 
and Biotechnology Exhibition
Date: May 24-May 26, 2010 
Venue: Guangzhou Jinhan Exhibition Center
Exhibits: analysis instrument, measuring and test-
ing, quality assurance instrument, etc
Add: No,171 Liaxin Road, Guangzhou, Guang-
dong, China, 510033
Tel: 86-20-83549125
Fax: 86-20-83549078
Web: www.chinacecia.com
Email: vinsen@ste.cn

2010 Central China Wuhan The 7th Machine 
Tool Exhibition
Date: May 27-May 31, 2010
Venue: Wuhan International Convention and Ex-
hibition
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nation fo machine tools, etc
Add: No.117 South Street, Yantai City Building, 
No.117 South Street, Yantai City, 264000
Tel: 86-532-6663198
Fax: 86-532-6686272
Email: goodluck.2010@163.com

2010 The 9th China Hangzhou International 
Machine Tools and Dies Exhibition
Date: May 20-May 22, 2010 
Venue: Hangzhou Peace International Conference 
& Exhibition Center
Exhibits: machine tools, etc
Add: 381, Dongxin Road, Hangzhou, Zhejiang, 
China, 310004
Tel: 86-571-85380595
Fax: 86-571-85380592
Email: chenlin80525@163.com

2010 China Tianjin International Cleanroom 
Technology and Equipment Exhibition
Date: May 26-May 28, 2010 
Venue: Tianjin International Exhibition Center
Exhibits: Air purification equipment and prod-
ucts, etc

2010 Tianjin International Painting 
Electroplating and Surface Treatment 
Exhibition
Date: May 26-May 28, 2010 
Venue: Binhai International Exhibition Center
Exhibits: paint coating, powder coating, etc
Add: Room 2108, Guohua Building, No.857 South 
Dagu Road, Hexi District, Tianjin. 300200
Tel: 86-22-58581918
Fax: 86-22-58581928
Email: yuhua808@126.com

2010 7th China Tianjin International Coating 
Exhibition
Date: May 26-May 28, 2010 
Venue: Binhai International Exhibition Center
Exhibits: automative paint products paints, etc
Add: Room 2108, Guohua Building, No.857 South 
Dagu Road, Hexi District, Tianjin. 300200
Tel: 86-22-58581918
Fax: 86-22-58581928
Email: yuhua_expo@sina.com

2010 China Tianjin International Industrial 
Assembly and Distribution of Technology and 
Equipment Exhibition
Date: May 26-May 28, 2010 
Venue: Binhai International Exhibition Center
Exhibits: industrial assembly technology, etc
Add: Room 2108, Guohua Building, No.857 South 
Dagu Road, Hexi District, Tianjin. 300200
Tel: 86-22-58581918
Fax: 86-22-58581928
Email: yuhua_expo@sina.com

2010 CphI & ICSE China
Date: June 2-June 4, 2010 
Frequency: Yearly
Venue: Shanghai New International Expo Center

Exhibits: Raw material medicines, antibiotics, al-
kalolds, amino acids, etc
Add: Floor 8, No.12 Panjiayuannanli, Chaoyang 
District, Beijing, China, 100021
Tel: 86-10-67734768
Fax: 86-10-87789502
Web: www.cphi-china.cn
Email: zhangxiong@cccmhpie.org.cn

10th CphI China
Date: June2-June 4, 2010 
Venue: Shanghai New International Expo Center
Exhibtis: Bulk grugs, chemicales, intermediates, etc
Add: 10th Floor, Modern Building, No.218 Xi-
angyang Southy Road, Shanghai, 200031
Tel: 86-21-64371178
Fax: 86-21-64370982
Web: www.cphi-china.com
Email: eunice.werg@Cmpsinoexpop.com

Beauty and Cosmetics
The 15th China International Beauty Expo
Date: May 19-May 21, 2010 
Frequency: Yearly
Venue: Shanghai New International Expo Center
Exhibits: fragrance, cosmetics and skin care 
products, personal care and detergent products, 
packaging, raw materials, machinery and OEM, 
ODM, and other products covering upstream and 
downstream of industrial chain, professional beauty 
products, body products and other equipment, etc
Add: Room 319, Guangdong Business Building, 
No.48 Miaoqianxi Street, Guangzhou, China
Tel: 86-20-87610407
Fax: 86-20-87610407
Email: ly87610407@163.com

Electrical Apparatus, Heating, 
Air-conditioning

The 3rd China Xi’an Internaitonal 
Ground Source Heat Pump, Refrieration, 
Ventilation Technology and Equipment 
Exhibition
Date: May 19-May 21, 2010 
Venue: Xi’an Qujiang International Conference & 
Exhibition Center
Exhibits: heating pump air conditioning system, etc
Add: Room 806 Fucheng Building, No.91 North 
Chang’an Road Xi’an, Shaanxi, 710061
Tel: 86-29-83118378
Fax: 86-29-87812358
Email: lezheng224@126.com

2010 The 9th China Zhejiang International 
Electric Power Equipment and Technology 
Exhibition
Date: May 20-May 22, 2010 
Venue: Hangzhou Peace International Conference 
& Exhibition Center
Exhibits: high and low voltage electrical appli-
ances, automation, transmission and distribution 
equipment, power plant equipment, etc
Add: 381, Dongxin Road, Hangzhou, Zhejiang, 
China, 310004
Tel: 86-571-85380959
Fax: 86-571-85380959
Email: china95598@163.com

2010 Tianjin International Explosion 
Protection Electric Technology & Equipment 
Exhibition
Date: May 26-May 28, 2010 
Venue: Binhai International Convention & Exhi-
bition Center
Tel: 86-22-88365202
Fax: 86-22-88365202
Email: tjhsh@sina.com

Fur, Leather, Shoes
2010 China Shanghai International Shopping 
Bags, Packaging Bags Exhibitions
Date: May 22-May 24, 2010 
Venue: Shanghai Everbright Convention and Ex-
hibition Center
Exhibits: shopping bags, packaging bags, hand-
bags, non-woven bags, clothing bags, suits bags, 
paper bags, etc
Add: Room 20F, 5 Wangzucheng, 251 Nong, 
Caoxi Road, Shanghai, China, 2000235
Tel: 86-21-64827889
Fax: 86-21-51714666
Web: www.shyhzl.com.cn
Email: shyhzl@163.com

2010 The 7th China (Shanghai) International 
Luggage, Leather Bags and Handbags 
Exhibition
Date: May 22-May 24, 2010 
Venue: Shanghai Everbright Convention and Ex-
hibition Center
Add: Room 20F, 5 Wangzucheng, 251 Nong, 
Caoxi Road, Shanghai, China, 2000235
Tel: 86-21-64827889
Fax: 86-21-51714666
Web: www.shyhzl.com.cn
Email: shyhzl@163.com

2010 The 7th China (Shanghai) International 
Foot-wear and Leather Exhibition
Date: May 22-May 24, 2010 
Venue: Shanghai Everbright Convention and Ex-
hibition Center
Exhibits: footwear, leather machinery, shoes, shoe 
materials, leather, etc
Add: Room 20F, 5 Wangzucheng, 251 Nong, 
Caoxi Road, Shanghai, China, 2000235
Tel: 86-21-64827889
Fax: 86-21-51714666
Web: www.shyhzl.com.cn
Email: shyhzl@163.com



Address: feicheng hutun industry garden ,Shandong province 
Tel: 0086-538-3610988	 Fax: 0086-538-3610866	 Free phone: 4007087123
Website: www.sdjcm.cn  www.jinchengjx.cn	 E mail: jinchengjx@yahoo.cn  jcjx518@163.com 
MSN: jinchengjx@live.cn    ZIP: 271613

Taian Jiuzhou Jincheng Machinery Co., Ltd. 
specialize in construction machinery .it is 
joint ventured by hongkong jinfang enterprise 
co., ltd and feicheng Jincheng bridge Ltd. 

The company has more than 20 years experience in 
construction machinery production, has advanced 
technical and production equipment, complete detection 
means ,is  engineering machinery manufacturer. 

Company leading products : ZL series: ZL12F, 
ZL20F. , ZL35F, ZL50F wheel loaders, ZL engineering 
and mechanical drive axle ,T151 tractor driving axle 
,engineering machinery hydraulic cylinder. 

The company’s location .feicheng city is located in 
the west foot of world-famous”mountain tai” 30km,70km 
away from jinan of Shandong province capital ,and 

2 0 k m  a w a y  f r o m 
jingfu,jinghu highway. 
the transportation is 
very convenient and it’s famous as the hometown of “fo 
peach”

The company insists on the principle of excellent 
quality and supreme customer ,and try our best to supply first 
class products and comprehensive service for you .welcome 
to visit ,investigate and cooperate on business.

泰安九洲金城机械有限公司

Taian Jiuzhou Jincheng 
Machinery Co., Ltd.



Founded in 1992, Tongxiang Zhongling Fur&Leather Products Co. ,Ltd.(the original 
Chongfu Sanlian Fur&Leather Factory) is situated in Chongfu Town, Tongxiang City. Be-
ing close to National Highway 320 and Chang’an Exit of Shanghai-Hangzhou Expressway, 
it is 145 kilometers away from Shanghai, 45 kilometers away from Hangzhou and 110 kilo-
meters away from Suzhou, enjoying a predominant geographical situation, convenient and 
prompt traffic.

Workshops of the company sit in Chongfu Economic Development Zone, which is a 
base of historical fur industry. The plant zone covers an area of over 10,000 square meters with 
the construction area of more than 6000 square meters. The workshops are distributed in or-
der, greenbelts in the plant zone are everywhere with thriving vibrancy. The Company owns 
solid technical strengths and production capabilities. Now, there are 150 employees,including 
20 Administrants and technicians. Decision-making management in the company under-
stands well that a tough staff team is the impulsion to the company’s development.

Prime products of the company include sundry novel styles of fur garments, shawls, 
scarves, hat tassels, collars and handbags, etc. Raw materials adopted are superior blue fox 
fur, silver fox fur, arctic fox fur, mink fur, raccoon fur, Tibet-lamb fur and rabbit fur, etc. The 
company sternly grasps the internal management, strictly guards the products

Quality of the materials and production processes. And continually enhances the man-
agement of all the sections as Product design, manufacturing and after-sales services. The 
faith of innovation pursuing, innovation generation and win With new products makes the 
company reach a qualitative leap in products development. Since 2005, our company has 
become the practice base of  “ Garments College of Zhejiang Science & Engineering Uni-
versity”. Meanwhile, our company has passed ISO9001:2000 Quality Management System 
Certification.

Through efforts of company’s leaders and all staff,our company has well received 
comment from social circles,and also has obtained resplendent achievement. Our prod-
ucts base themselves upon domestic markets , they are continually exported to such more 
than twenty countries and regions as Hong Kong, Japan,Germany, France, South Korea, 
USA,Italy,Belgium and Sweden.

Tongxiang Zhongling 
Fur&Leather Products Co. ,Ltd.
(the original Chongfu Sanlian Fur&Leather Factory)

桐乡市中菱裘皮制品有限公司
（原崇福三联皮毛厂）

Based on the operation  awareness of “equal and mutual benefit, friendly coop-
eration”, the company welcomes old and new clients for a visit.

A d d : C h o n g f u  E c o n o m i c 
Development Zone 
Tongxiang Zhejiang China 
Te l : + 8 6 - 5 7 3 - 8 8 2 2 1 1 6 8   
8221908 8221606  
Tech-Tel: +86-573-88221275 
Mobile: 0086-13705836712 
Fax: +86-573-88221169  
E-mail: fld5188@yahoo.com.cn
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Annual Report On China’s
Exhibition Industry 2009 (III)

China Council for the Promotion of International Trade
Dec. 2009 Beijing

To better understand China’s exhibition industry’s development trend, and its policy regu-
lation features, and industrial market characteristics, China Council for the Promotion of 
International Trade (CCPIT) organizes experts and scholars of the exhibition industry to 
compile and publish Annual Report on China’s Exhibition Industry in both Chinese and 
English every year since 2004. After years of efforts, the Report has become a significant 
window for domestic and overseas insiders to know about China’s exhibition industry. 

Chapter  II  Research Report on China's 
Exhibition Market
Section I Report profile

1. Research objective and background
This research aims to give an objective and authentic pic-

ture of the whole operating features of China’s exhibition mar-
ket in 2009 with the first hand information collected from field 
research, which it hopes to help the readers understand better 
the development trend of this market. This year’s research is 
done based on the comparable follow-up researches from 2005 
to 2008. It keeps the style of the former researches and at the 
same time makes further exploration in the following three 
areas: first, integrating into the international market, which 
means that this questionnaire follows the relevant standards 
and indicators of research agencies like German’s EMNID, 
AUMA, FKM and America’s CEIR in order to make the 
results comparable to those of the international markets; sec-
ond, ensuring the consistency of the research, which means the 
locations and times of the samples are consistent with those 
from 2005 to 2008 to make the results comparable to those of 
the previous years; third, emphasizing on authenticity, which 
means that it prioritizes faithfulness in each step ranging from 
the design of the questionnaire to the training of research staff 
to ensure the authenticity of the findings.

2. Sample component
All the samples, the 40 exhibitions, are held in Beijing, 

Shanghai and Guangzhou. Among them, 11 are from Beijing; 
18 Shanghai and 11 Guangzhou. Valid samples total 2,357, 
including 1,471 exhibitors and 886 Professional Visitors. These 
cities are chosen out of the following considerations: first, cur-
rently, their exhibitions are universally recognized as the best 

by China’s exhibition industry and praised as the “Trendset-
ter of China’s exhibition industry” by insiders. Researches on 
the operation of these three markets can help infer the overall 
situation of the whole market of China. Secondly, due to staff, 
financial, material and time constraints, the research team can-
not conduct more investigations in other cities. 

3. Research results
This research is jointly carried out by Exhibition Re-

search Centre of Beijing International Studies University, 
School of Economics and Management of Shanghai Insti-
tute of Technology and School of Tourism Management 
of Sun Yat-Sen University. This report analyzed and intro-
duced 40 exhibitions based on the information collected by 
the research team. However, as to whether it can reflect the 
markets of Beijing, Shanghai and Guangzhou in an objec-
tive manner, it remains unknown until results from further 
research come out.

Section II Exhibitor overview
1. Exhibitors’ assets nature
Generally speaking, a large proportion of either do-

mestic or overseas exhibitors are private enterprises. 60% of 
domestic exhibitors are private enterprises while 15% and 
11% are joint-stock companies and foreign enterprises re-
spectively. Among foreign enterprises, 37% are private ones 
and 24% are joint ventures.

2. Highest position of exhibitors’ staff
The result shows that 55% of the exhibition delegates 

are led by their high-level leaders, 36% by in-between lead-
ers and only 9% by ordinary employees, which means that 
the exhibitors attach great importance to it.

3. Exhibitors’ staff scale
The research shows that as many as 82% of the exhibi-
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tors are small and medium sized enterprises 
which employ less than 500 people. Compara-
tively speaking, overseas exhibitors have even 
smaller number of employees with 56% of them 
having less than 100 employees, 11 percentage 
points higher than their domestic counterparts.

4. Approaches for exhibitors to know 
about the exhibitions

As the chart shows, exhibitors learn infor-
mation about the exhibitions mainly through 
telephone invitations, correspondences and faxes 
from the organizers. Compare to domestic ex-
hibitors, overseas participants get information 
mainly through emails.

Section III Investigation report on 
exhibitors’ satisfaction degree

1. Exhibitors’ general evaluation
Statistics shows that most of the exhibitors 

are satisfied with this year’s exhibitions. 62% 
believe they are “relatively good” or “very good”, 
up by 13% compare to that of 2008. Overseas 
exhibitors show higher degree of satisfaction or 
20% higher than that of the domestic ones. 

2. Whether exhibitors achieved expected 
objectives

Survey shows that 76% of the exhibitors 
choose objectives “basically achieved”, “achieved” 
and “exceeded beyond”, a little bit higher than 
that of 2008. Compared to the domestic exhibi-
tors, up to 44% of the overseas participants choose 
“achieved” and “exceeded beyond” and none of 
them choose “far to achieve”.

3. Exhibitors’ intention to participate fu-
ture exhibitions

Surveys over the past three years show that 
exhibitors didn’t give positive answers to this 
question. 2009 also saw that over 60% of the 
exhibitors are not sure about whether they will 
continue to attend the exhibitions.

4. Exhibitors’ business expectations after 
exhibitions

As the charts shows, 66% of the exhibitors 
are not sure about whether their business will 
grow after the exhibitions. A comprehensive anal-
ysis of the results of the previous four years proves 
that proportions of exhibitors who are not sure has 
increased while those who are sure has decreased 
over the past five years. 

5. Exhibitors’ general evaluation for exhi-
bition organization

Statistics shows that most of the exhibitors 
are satisfied with the organization of the exhi-
bitions with 58% of them choosing “relatively 
good” and “very good”. Comparatively speak-
ing, overseas exhibitors are more satisfied since 
65% of them choose “relatively good” and “very 
good”.
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Figure  2.4  Approaches for Exhibitors to Know About the Exhibitions
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6. Evaluation by exhibitors for the invitation of pro-
fessional buyers

Survey shows that most of the Exhibitors think it is 
ok to invite professional buyers with 47% of them choos-
ing “relatively good” and “very good” and 11% choosing 
“relatively poor” and “very poor”. It is generally same among 
overseas and domestic exhibitors.

7. Evaluation by exhibitors for on-site management 
and services of exhibitions

Generally speaking, exhibitors are satisfied with exhibi-
tions management and services. 57% choose “relatively good” 
and “very good”, a 7% higher than that of 2008 while 9% 
choose “relatively poor” and “very poor”, a 10% lower than 
that of 2008. Overseas exhibitors are basically more satisfied 
than their domestic counterparts.

8. General evaluation by exhibitors for the building 
of booths

As the charts show, exhibitors are satisfied with the con-
struction of the stand with 57% of them choosing “relatively 
good” and “very good”. Compared to 2008, exhibitors who 
choose “relatively good” and “very good” increased by 12% and 
who choose “relatively poor” and “very poor” decreased by 13%.

Figure 3.7  Evaluation by Exhibitors for On-site Management and 
Services of Exhibitions

Figure 3.10  General Evaluation by Exhibitors for Hardware and 
Software Facilities

Figure 3.11  General Evaluation by Exhibitors for the Environment 
for Exhibitions

9. General evaluation by exhibitors for the transport 
of exhibits

Survey shows that exhibitors are ok with this question 
with 49% of them choose “relatively good” and “very good”. 
In 2008, 15% more overseas exhibitors choose “relatively 
good” and “very good” than the domestic ones compared to 
only 10% in 2009.

10. General evaluation by exhibitors for hardware 
and software facilities

Exhibitors are satisfied with hardware and software 
facilities with 57% of them choosing “relatively good” and 
“very good” while only 8% choosing “relatively poor” and 
“very poor”. Domestic exhibitors are more satisfied than 
their overseas counterparts in this regard. 

11. General evaluation by exhibitors for the environ-
ment for exhibitions

Statistics shows that exhibitors are satisfied with the 
environment of the exhibitions with 66% of them choos-
ing “relatively good” and “very good” while only 5% 
choosing “relatively poor” and “very poor”. It is generally 
the same with their domestic counterparts. (To be con-
tinued) 

50



5454

China’s Investment Leader – 
Dr. Alyce Su

I. Professional Background
Dr. Alyce Su specializes in investment manage-

ment, managing portfolios consisted of investment 
opportunities originated from China’s growth and 
internationalization, both outbound and inbound. 

Dr. Alyce Su is also the youngest female PhD 
in Taiwan’s entire history.
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Prior to starting her own investment management 
company in 2006, China Queen Capital, backed 
by Dr. Lee R. Thomas III, a US$ centi-millionaire, 
who was formerly top 5 of Pimco, Chief Investment 

Officer of Pimco’s international business, now runs his own 
hedge fund management company, Flint Rock Global Inves-
tors, LLC, where Dr. Alyce Su acted as a senior portfolio 
manager and a member of the investment committee, Dr. 
Alyce Su’s family, education, and professional investment 
management and corporate finance  experience is as follows:

1972 January 1st, Taiwan born to a family of minister-
leveled senior government officials.

1988-1992, National Taiwan University (Taiwan), BS 
in Physics.

1992-1998, California Institute of Technology (USA), 
PhD in Biotechnology and Physics.

1998-2000, Pacific Investment Management Company 
(Pimco) (USA), Financial Engineer.

2000-2001, McKinsey (China), China Corporate Fi-
nance and Strategy.

2001-2003, Goldman Sachs (China), Investment Man-

agement (Traditional Investment).
2003-2006, UBS/GAM (China), Investment Manage-

ment (Alternative Investment).
In this period of time, Dr. Alyce Su, in 2005 was se-

lected as The First Chairwoman of Asia Private Equity Panel 
at the 7th China Venture Capital Forum; in 2006 and 2007 
selected as Global Young Leader of the 21st Century by the 
Boao Forum for Asia; in 2008 selected as one of the Top 80 
Chinese Financial Leaders in the publication Global Chinese 
Financial Leaders – Interviews with 80 Chinese Financial Lead-
ers published under The State Council of the People’s Republic of 
China; and in 2009, she was invited to appear on the cover 
of China Economics &  Trade Herald, the official magazine of 
China’s National Development and Reform Commission 
(NDRC), with cover calligraphy done by Mr. Wu Bangguo, 
China’s current #2.
II. Investment Experience: Pimco, McKinsey, 
Goldman Sachs, UBS/GAM

Dr. Alyce Su was trained at world-class investment in-
stitutions: 

1998-2000, Pacific Investment Management Company (Pimco) (USA), Financial Engineer.

Graduating at 25, Dr. Alyce Su’s PhD thesis from 
California Institute of Technology was Computational and 
Experimental Protein Design (United States Patent: Ap-
paratus and Method for Automated Protein Design, Patent 
Number US 6,269,312 B1, by Mayo et al.), which was used 
as the intellectual foundation for Xencor, a leading drug 
discovery company in the States. She learned about an op-
portunity at Bill Gross’ Pimco, after a finance graduate, Dr. 
Oleg Bondarenko, a former Russian World Math Olympiad 
Champion, turned down an offer by Pimco for an academic 
faculty position.

Dr. Alyce Su was hired into Bill Gross’ Pimco in 1998 after 
Pimco gave her the book Hull and White on Derivatives and asked 
her to come back for a test, in a week.  She aced the exam, which 
used Chicago Business School’s final exam questions.  

As a Financial Engineer in Pimco’s Portfolio Manage-
ment Group, she was put into the trading room, alongside 
portfolio managers, on the Treasury desk, building valuation 
and risk management models on Treasury Derivatives, Col-
lateralized Mortgage Obligations, and International Fixed 
Income, aiding portfolio managers making investment deci-
sions.  She sat next to Dr. Changhong Zhu, now Chief In-
vestment Officer at China’s State Administration of Foreign 
Exchange (SAFE).

In this period of time, she was often sent to Wall Street, 
learning then porting back the newest financial models us-
ing advanced mathematics and computational techniques, 
by discussing with leading investment houses, such as Gold-
man, Salomon, and Bear Stearns. She also published in 
Investment & Pensions Europe, offering a novel framework 
valuing International Inflation Protected Securities.  Her 

Mother, Dr. TungKuei Hung, Vice Minister of Overseas 
Chinese Affairs Commission (OCAC), a vice-minister-
leveled government official in Taiwan then, also introduced 
Brian Baker, Pimco’s current Asia Pacific CEO, to Chair-
men of the board for Taiwan’s leading pension funds, such as 
Taiwan’s Public Service Pension Fund (PSPF).

Pimco has a highly-disciplined investment culture, 
starting each trading day at 5:00 am, if not earlier. Every 
Monday 5:00 am, in the weekly investment meeting chaired 
by Bill Gross, each investment professional must summa-
rize his/her market outlook, indicating the biggest risk in 
the market, in 1 to at most 3 sentences.  Dr. Alyce Su has 
since developed a habit of scanning research reports offered 
by major Wall Street investment banks over weekends and 
writing her own investment outlook.

1999 May, Bill Gross published his Monthly Invest-
ment Outlook, hinting interest rate may be range-bound 
within a 2% band, but market has not fully priced yet; if this 
scenario were correct, range floaters can be a good invest-
ment instrument.  From Gross’ article, she built a model 
to quantify his investment hypothesis based on Black and 
Scholes option pricing framework, with parameters he could 
tune to control the model. Gross liked the model, so asked 
her to explain the model to all Pimco’s senior portfolio man-
agers, and install the model onto his own personal computer. 

Dr. Alyce Su decided to move to China, after a Wall 
Street visit with her boss to a leading investment bank which 
no longer exists today.  The investment bank was selling 
credit derivatives, and if Pimco decides to buy, she will need 
to build valuation models, so she asked a simple question, 
what if everyone defaults at the same time?  No answer.
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2000, McKinsey selected 10 Chinese PhDs from the 
entire America, for its China business, Dr. Alyce Su was one 
of them, working next to newly-minted Harvard MBAs.  
Besides receiving MBA-equivalent trainings offered by 
McKinsey, she worked on three corporate finance and strat-
egy engagements spanning the entire Asia Pacific, includ-
ing (i) Hong Kong’s leading conglomerate’s acquisition of a 
Chinese publishing business, acquisition targets scanning in 

Singapore, Malaysia, and Taiwan (ii) Post merger integra-
tion of the world’s largest agrochemical company’s Asia Pa-
cific business, a 3 people team integrated 3000 employees in 
13 countries in 5 months (iii) Designing M&A strategy and 
post-merger integration plan for Taiwan’s then largest finan-
cial holding company. McKinsey experience gave her access 
to and insights to understanding how Fortune 500 CEOs 
make strategic corporate decisions. 

2000-2001, McKinsey (China), China Corporate Finance and Strategy.

2001-2003, Goldman Sachs (China), Traditional Investment Management

2003-2006, UBS/GAM (China), Alternative Investment Management

20 03 when Dr. A l-
yce Su joined GAM, then 
owned by the UBS Group, 
it was the largest fund of 
hedge funds in the world, 
arguably the undisputable 
global leader in alternative 
investment.  She wanted to 
further her understanding 
of hedge funds, and there is 
no better place in the world 

than GAM back then.
Asset under management 

was US$ 5 bn.  Besides ultra-
high-net-worth-individuals, 
her clients included the top 
insurance companies, pension 
funds, telecom companies, 
from the entire Asia Pacific.

GAM platform offered 
her plenty of opportunities to 
access alternative investment 

On the 3rd day joining Goldman Sachs, Dr. Alyce Su 
was dispatched to New York to host the Asian Institutional 
Investor Conference, where she met Mr. Fang Fenglei, cur-
rent Chairman of Goldman Sachs GaoHua Securities, the 
legendary Chinese investment banker who orchestrated Chi-
na Mobile’s listing opening the entire China State-Owned 
Enterprise (SOE) privatization wave, who now runs Hopu 
Investment, the private equity fund backed by Goldman 
Sachs. 

Dr. Alyce Su was in charge of the China business of 
Goldman Sachs’ Investment Management Division, manag-
ing US$ 10 bn of assets raised from leading institutions and 
ultra-high-net-worth-individuals from China.

“Always make money for clients”, is what Dr. Alyce Su 
abides by.

“Trust, is most important.” she says.
Dr. Alyce Su used the strategy of capital leadership and 

thought-leadership, to add value to her clients, delivering 
resources from the entire Goldman Sachs.  Most of her insti-
tutional clients are leading Chinese State-Owned Enterprises 
(SOEs), private clients leading Chinese Entrepreneurs.  

On capital leadership, besides satisfying their asset 
management needs after understanding well and design-
ing customized solutions, she was also able to identify their 

transaction needs and co-investment needs from private one-
on-one discussions.  She would then refer them to other 
divisions within Goldman Sachs.  She also completed a fea-
sibility study of Goldman Sachs joint-venture with a leading 
Chinese insurance company.

On thought-leadership, she has organized week-long 
training courses for Asian Institutional Investors, brought 
Goldman Sachs industry experts from America and Europe 
to share global market outlook and transaction opportunities 
with Chinese Business Leaders. 

Dr. Alyce Su has also helped Goldman Sachs secure a 
US$ 550 mm convertible bond offering by China Develop-
ment Industrial Bank (CDIB), together with Mr. David 
Chang, then CEO of Goldman Sachs’ Taiwan Office, 3 
years after Goldman Sachs began pursuing this deal.

2002 June, when Mr. Larry Ellison, once the world’s 
richest man, visited Beijing, she hosted him a private dinner 
attended by Mr. Fang Fenglei and other Chinese Business 
Leaders.  Later Mr. Larry Ellison invited Dr. Alyce Su to his 
San Francisco home, where he played guitar and was accom-
panied at the piano by her.

2001-2003 she honed her skills dealing with the world’s 
most influential figures, understanding the key to gaining 
their trust and delivering investment results.
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talent from the world. It opened her eyes to different hedge 
fund investment styles and strategies.  GAM was also where 
she first met the biological father of her son Julian, Scobie 
Ward, who is Chief Investment Officer and co-founder of 
the hedge fund Ward Ferry, once GAM’s largest investment 
in Asia, and ranked the largest hedge fund in Hong Kong, 
6-th largest in Asia by The Hedge Fund Journal in 2007.

She has offered investment strategies to Taiwan’s cur-
rent President Dr. MA YingJiu, then Taipei’s Mayor, for 
developing Taipei into a wealthier city, and assisted Mr. JI-
ANG XiaoYan, grandson of the Late President Chiang Kai-
Shek, helping Taiwanese businessmen listing their businesses 
in Hong Kong.

Larry Ellison invited her to visit him in San Francisco 
early 2005 and flew her back in his private jet.  UBP, then 
the world’s 3rd largest fund of hedge funds, invited her to its 
hedge fund investment conference in UAE.  Thomas H. Lee 
introduced her to the late Bruce Wasserstein.  These US$ bil-
lionaires would often consult her China investment strategy.

She is grateful to Steve Fink, elder brother of Black-
rock’s Founder Larry Fink, who introduced her to Larry El-
lison, and has constantly given her valuable ideas and advice 
throughout the years.
III. Entrepreneurial Success: China Queen Capital, 
Flint Rock Global Investors, LLC

Since 2006 March, founding the company China Queen 
Capital with backing from US$ centi-millionaire, Dr. Lee R. 
Thomas III, with strategic partners including Finet Group 
(8317.HK) founded by Dr. George Yu, a former Goldman 
Sachs trader, Roth Capital Partners, CCG Investor Relations 
(IR) Strategic Communications Firm, founded by Crocker 
Coulson, the company has accomplished the following:

Sino-Foreign Private Equity
(i)	 Secured Sinosteel’s 2nd uranium mining contract in 

the Sinosteel-Monaro MoU, signed in Beijing 2008 Janu-
ary, to jointly develop uranium mines in Kyrgyz, owned 
ASX-listed Monaro.  China Queen Capital was retained by 
Monaro’s Chairman Warwick Grigor.

(ii)	 Merchant Banking arm of ASX-listed Washington 
H. Soul Pattinson, retained China Queen Capital, to secure 
Chinese buyers for its clients’ natural resources assets.

(iii)	An Italian family, leader in the meat processing 
business, retained China Queen Capital, to handle its joint-
venture stake with the China’s Shineway Group.

(iv)	 Partnered with Mr. Fang Fenglei’s family members, to 
have introduced UK’s top 3 sports lottery company into China’s 
sports lottery industry; introduced China’s top 3 oil company to 
invest in a Chinese nuclear special tube manufacturing business.

(v)	 Partner with a former Pimco partner to have in-
vested and exited in Chinese real-estates.

(vi)	Invited China Citic Group’s private equity invest-
ment arm to join bid for a sports craft company owned by 
the late Bruce Wasserstein.

(vii)	Helped Geely Auto Chairman Li Shufu’s Hong 
Kong capital market partners Mr. He XueChu and Mr. 
Zhou Teng, to have invested in a Chinese language-teaching 
software company.

Hedge Fund Investment Management
(i)	 2008 the fund returned double-digit after fees.
(ii)	 2009 the fund returned double-digit after fees.

IV. Value Proposition for her Clients
Dr. Alyce Su welcomes the opportunity to be retained 

globally by listed family-owned businesses, somewhat short-
handed, or temporarily facing succession issues, seeking to 
temporarily outsource its China growth or strategic partner-
ship or investment expertise to a well-trained and trusted 
China hand.  Dr. Alyce Su will also be able to co-invest up 
to US$ single-digit million per deal, alongside the invest-
ment opportunities she helped create, to fully align the in-
centive between her client and her.  

Dr. Alyce Su will also be able to help clients sourcing 
and investing in China investment opportunities, manag-
ing an absolute-return hedge fund portfolio for clients’ own 
capital, alongside her own capital of up to US$ single-digit 
million per fund.

To better understand Dr. Alyce Su’s investment strategy 
and critical thinking, she currently writes weekly a Chinese col-
umn for the Finet Group (8317.HK), and may begin an English 
column with CCG Investor Relations (IR) in the near future.  

You can reach Dr. Alyce Su at alycesu@hotmail.com, or 
+(852)61873268 (Hong Kong mobile). 
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The se cond session of “China 
Overseas Investment Semi-
nar” will be held on Novem-
ber 2 to 3, 2010 in Beijing’s 

China World Trade Centre. The semi-
nar is organized by China Industrial 
Overseas Development and Planning 
Association. 

Under the theme of “2010: a new 
beginning for China’s foreign invest-
ment and cooperation”, the second 
“Overseas Investment Seminar” will 
focus on domestic and foreign compa-
nies as well as the investment projects. 
Services and pragmatic results are its 
core concept. China’s central enterpris-
es, China’s foreign-invested enterprises, 
and overseas, including world top 500 
multinational corporations will be in-
vited to attend the seminar. 

The seminar will increase the 
proportion of displaying information 
in overseas investment projects, signifi-

cantly increase the information of good 
investment projects in overseas energy, 
minerals, high-tech industries, ad-
vanced manufacturing, modern servic-
es, finance, agriculture, infrastructure 
and environmental protection, energy 
conservation and other key industries 
to meet the competent Chinese enter-
prises’ need of “going out” and invest 
overseas. It can build a bridge between 
those who attract foreign investment to 
China and China’s foreign investors. 

According to the nation’s industri-
al policy of encouraging foreign invest-
ment, the seminar identified four key 
industrial segments, i.e. the manufac-
turing, high technology, financial and 
cultural industries, and will accordingly 
set individual negotiation zones and 
hold special investment seminars. 

The seminar will hold special 
seminars for foreign enterprises and 
organizations that attract Chinese in-

vestment in China for the first. It will 
invite relevant government leaders in 
the State Development and Reform 
Commission, Ministry of Commerce, 
Ministry of Industry and Information 
Technology, People’s Bank of China, 
State Intellectual Property Off ice 
and State Administration of Foreign 
Exchange to introduce China’s latest 
policy on overseas investment, as well 
as investment service information on 
investment promotion, intellectual 
property, taxation, foreign exchange, 
insurance, law, finance, and financing. 
China’s local governments and Chi-
nese enterprises will for the first time 
organize seminars for foreign invest-
ment about overseas investment proj-
ects, investment direction, strategy, 
regional options and advantage fields. 
The seminar will further optimize the 
interactivity of the “Overseas Invest-
ment Seminar”. 

Overseas Development of Chinese Industry: 

— The Second Session of “China Overseas Investment Seminar” is 
	 Scheduled to be Held in Beijing November This Year 

Enterprises + Projects
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On August 12, 2009, the 
United States Dist r ic t 
Court for the Central Dis-
trict of California (“District 

Court”) issued a judgment against 
Robinson Helicopter Company, Inc 
(“RHC”), a California corporation as 
the defendant, recognizing and enforc-
ing a Chinese judgment in favor of 
Hubei Gezhouba Sanlian Industrial 
Co., Ltd. (“Gezhouba”) and Hubei 
Pinghu Cruise Co., Ltd. (“Pinghu”), 
two corporations located in China as 
the plaintiffs. This case resulted from 
a serious helicopter accident in 1994. 
The following 15 years witnessed a se-
ries of long-drawn litigations between 
both parties in the courts of China and 
the United States. It is really a litiga-
tion war among RHC, Gezhouba and 
Pinghu. Finally, Gezhouba and Pin-
ghu won the litigation war against the 

RHC and further obtained compensa-
tions ($1,912,294.03 for Gezhouba and 
$4,531,569.02 for Pinghu) respectively.

I. Fact and Procedures
On the afternoon of March 22, 

1994, a model R-44 helicopter de-
signed and manufactured by RHC 
and purchased by Gezhouba took off 
from a tourist boat owned by Pinghu 
with three passengers. Because of the 
defects in the production of the R-44 
helicopter, it crashed into the Yangtze 
River six minutes later resulting in the 
death of the three passengers. Upon 
the helicopter accident, Gezhouba and 
Pinhu embarked on a series of litiga-
tions against RHC in Chinese and the 
United States courts to recover their 
losses therein. Generally speaking, the 
series of litigations were comprised of 
three stages.

In the first stage, Gezhouba and 
Pinghu took action against RHC be-
fore the Los Angels Superior Court 
(“California Litigation”). On March 
14, 1995, Gezhouba and Pinghu sued 
RHC for their damage from the heli-
copter crash based on the cause of ac-
tion of negligence, strict liability, and 
breath of implied warranty in the Los 
Angels Superior Court (“Los Angels 
Court”). However, the Los Angels 
Court granted RHC’s motion to dis-
miss the California Litigation on the 
ground of forum non conveniens. The 
Los Angels Court and RHC believed 
that Chinese court was the suitable 
court for this litigation. The motion of 
Gezhouba and Pinghu was dismissed 
finally.

In the second stage, Gezhouba 
and Pinghu sued RHC before the 
Higher People’s Court of Hubei Prov-
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—Overview on the First Chinese Judgment Recognized and Enforced 

by the United States Courts By Liang Tao
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ince (“China Litigation”). On January 
14, 2001, Gezhouba and Pinghu filed 
an action against RHC in the Higher 
People’s Court of Hubei Province 
(“China Court”) to seek for damages 
based on the helicopter accident. On 
February 17, 2004, RHC was served 
with summons asking RHC to attend a 
trial before the China Court and other 
documents related to the China Litiga-
tion. The aforesaid service and notice 
of the China Litigation can be demon-
strated by relevant evidences. Although 
RHC was notified by the summons to 
participate in a trial in China Court, 
RHC failed to attend the aforesaid 
trial. Then, on December 10, 2004, 
China Court issued a default judgment 
(“Chinese Judgment”) against RHC in 
favor of Gezhouba and Pinghu. RHC 
did not appeal against the Chinese 
Judgment and was served with Chinese 
and English translation of the Chinese 
Judgment on April 20, 2005. In this 
stage, Gezhouba and Pinhu won a 
perfect judgment in China Court and 
conducted complete and valid service.

The third stage was the most 
tortuous and decisive. On March 24, 
2006, Gezhouba and Pinghu f iled 
their complaint against RHC before 
the District Court to seek to enforce 
the Chinese Judgment according to 
the Uniform Foreign Money-Judgments 
Recognition Act (“UFMJRA”). At the 
beginning, the District Court made 
judgment in favor of RHC based on 
that the statute of limitations had ex-
pired before the China Litigation was 
embarked. And then Gezhouba and 
Pinghu appealed against the forego-
ing judgment. Fortunately, the United 
States Court of Appeals for the Ninth 
Circuit (“Appeal Court”) issued its de-
cision against RHC and held that the 
China Litigation was not barred by the 
statute of limitations. According to the 
decision of the Appeal Court, District 
Court ’s judgment was revered and 
remanded. Finally, the District Court 
reissued the judgment in favor of Ge-
zhouba and Pinghu against RHC.

II. Major Issues, Reasoning and 
Decision

The UFMJRA is the most impor-
tant law applicable to the present case 
to determine whether judgments from 

the statue of limitations had expired 
before China Litigation.

According to the fact of this case 
and relevant Chinese and the United 
States laws and related international 
treaty, the District Court made the fol-
lowing reasoning and decisions.

First, China Court had jurisdic-
tion over RHC. In the California Liti-
gation, RHC argued that Los Angels 
Court was not the proper court accord-
ing to the principle of forum non con-
veniens and agreed to submit to the ju-
risdiction of the proper court in China. 
Then, Gezhouba and Pinghu launched 
and won the China Litigation and 
sought enforcement in United States. It 
was obvious that RHC could not make 
the argument that China Court did not 
have the jurisdiction over this case.

Second, China Court organized 
an impartial litigation and complete 
procedures. Chinese Judgment was 
made by the three-judge panel with 
sufficient evidences presented at trial. 
RHC had not provided any evidence 
indicating that China Court could not 
provide impartial tribunal or procedures 
compatible with the requirements of 
due process of law. The District Court 
held that China Court was more than 
fundamentally fair and did not offend 
against basic fairness.

Third, RHC was properly served 
according to the Convention on the Ser-
vice Abroad of Judicial and Extrajudicial 
Documents in Civil or Commercial Mat-
ters (“Hague Convention”). Under the 
Hague Convention, the complete cer-
tificate is the evidence that service con-
forms with the Convention. Sufficient 
evidences, including the completed 
certificate returned by the United States 
central authority, indicated that the ser-
vice had been made in compliance with 
the laws of the United States and the 
Hague Convention.

Fourth, the statue of limitations 
had not expired. According to Califor-
nia laws on civil procedures, the statue of 
limitations on the actions regarding for-
eign judgments shall be 10 years. China’s 
civil procedure laws and regulations keep 
silence on the statue of limitations on 
the litigation related to foreign elements. 
Hence, the statue of limitations had not 
expired in the instant case.

In summary, Chinese Judgment 

foreign countries shall be recognized 
in the United States courts. Firstly, 
according to the UFMJRA, foreign 
judgments seeking to be recognized in 
the United States shall meet two basic 
requirements: (i) the judgments shall be 
about granting or denying recovery of a 
sum of money instead of taxes, penalty, 
divorce, maintenance and so on; (ii) the 
judgments shall be final, conclusive and 
enforceable according to the laws of the 
foreign counties where the judgments 
were made. Secondly, the foreign court 
shall have jurisdiction over the subject 
matter or personal jurisdiction. Thirdly, 
the foreign judgments shall be issued 
under a judicial system that can pro-
vide impartial tribunals or procedures 
compatible with the requirements of 
due process of law. Fourthly, the defen-
dants in the litigations in foreign courts 
shall receive notice of the proceeding 
in the foreign courts in sufficient time 
to enable the defendants to defend. In 
addition, the foreign judgments shall 
meet other relevant requirements, if 
applicable, such as statute of limita-
tions, public policy of the state or of the 
United States.

In present case, to determine 
whether the Chinese Judgment can be 
recognized and enforced, the following 
major issues were considered by the 
District Court: (i) whether the China 
Court properly accepted jurisdiction 
over the defendant; (ii) whether China 
Court organized an impartial litiga-
tion and complete procedures; (iii) 
whether RHC was properly served 
with notice of the proceedings and 
given a reasonable opportunity to take 
part in China Litigation; (iv) whether 

The UFMJRA is the most 

important law applicable to 

the present case to determine 

whether judgments from 

foreign countries shall be 

recognized in the United 

States courts. 
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was final, conclusive, and enforceable 
under the laws of China and involved 
the granting of recovery of a sum of 
money. In addition, the Chinese Judg-
ment met any other relevant require-
ments. Therefore, it was recognized and 
enforced thereby.

III. Impact and Executive 
Suggestions

This is the first case in which a 
court of the United States recognized 
and enforced a judgment made by a 
Chinese court. In view of the lack of a 
treaty between China and the United 
States regarding judgment mutual rec-
ognition, this case is a milestone in the 
history of legal practices between China 
and the United States and is also an 
achievement for the Chinese enterprises 
seeking for Chinese judgments enforce-
ment in the United States courts. Upon 
issuance of the foregoing judgment, 
this case had become a leading case and 
the judgment had become a precedent 
regarding Chinese judgment recogni-
tion in the United States legal system. 
Due to the doctrine of “stare decisis” 
by which judges are obliged to obey the 
set-up precedents established by prior 
decisions, from then on, every litigants 
in the United States courts could cite this 
case to support their argument regarding 
judgment recognition. This case has mate-
rial impact on present or potential cases 
related to Chinese judgment recognition in 
the United States courts. 

However, it is worth noting that 
the fact of this case was very unique and 
the Gezhouba and Pinghu benefited 
from the California Litigation very 
much. Although the plaintiffs lost the 
California Litigation, they ensured that 
China Court had the lawful jurisdiction 
over the case and RHC could not go 
back on its word and challenge the ju-
risdiction of China Court. In addition, 
in consideration of the lack of judgment 
which was made by the courts of the 
United States and enforced in China till 
now, judges of the courts of the United 
States may break the precedent on the 
ground of public policy or  principle of 
reciprocity in next case similar to this 
one. Therefore, Chinese entities pro-
posing to enforce Chinese judgments in 
the Unite States still have to get ready 

for tough proceedings before the courts 
of the United States.

Here are certain executive sug-
gestions for Chinese entities planning 
to enforce Chinese judgments in the 
United States. First, Chinese entities 
shall try to make sure that the judicial 
proceeding in the Chinese court is 
complete and fair according to relevant 
laws and regulations. Collection of the 
evidences designed to certify the com-
plete legal procedures is very important. 
Second, although it will take a long 
time to arrange the service, Chinese 
entities must conduct the service strictly 
according to the Hague Convention 
and relevant laws of China and the 
United States. Otherwise, the defen-
dants in the United States can argue 
that they have not been notified of the 
litigations and judgments in China. In 
China, Ministry of Justice is the central 
authority which is responsible for ser-
vice of the documents under the Hague 
Convention. Third, in respect of statute 
of limitations, China law has different 
provisions from the United States law, 
even the laws in different states of the 
United States have various provisions. 
Upon obtaining judgments before Chi-
nese courts, Chinese entities should 
better take actions before the United 
States immediately to avoid unneces-
sary troubles. Fourth, if applicable, 
Chinese entities may insert the venue 

clauses stipulating that Chinese courts 
have the jurisdiction on potential liti-
gations arising therefrom into their 
agreements executed with the United 
States entities. Last but not least, Chi-
nese entities may choose arbitration 
as the dispute resolution when they 
sign agreements with foreign entities 
including the United States entities. 
Since 1987, both China and the United 
States have been the signatories of the 
New York Convention on the Recog-
nition and Enforcement of Foreign Ar-
bitral Awards which has been currently 
executed by more than 130 countries 
around the world. Therefore, Chinese 
arbitral awards can be recognized and 
enforced in the United States easier 
than Chinese judgments.

IV. Future
The United States court’s recogni-

tion of the Chinese judgment reflects 
that Chinese courts have made a great 
progress towards openness and justice 
and have been recognized in more and 
more countries. In recent years, Chi-
nese entities also gradually got used to 
the protracted cross-border litigations. 
For Chinese entities, the instant case 
also provided successful experiences 
during the process of “go global”. “Go 
global” not only means Chinese enti-
ties investing in the sectors of foreign 
countries or trading with foreign enti-
ties but also means Chinese entities 
solving international disputes via vari-
ous solutions by skilled experts.

It is difficult for China and the 
United States to reach an agreement 
on mutual recognition of judgment in 
the near future for many economic and 
political reasons. In China, there is no 
precedent of judgment from the United 
States recognized and enforced by 
Chinese court. However, individuals or 
enterprises from the United States may 
request Chinese courts to enforce the 
judgments made in the courts of the 
United States on the ground of princi-
ple of reciprocity upon the instant case. 
Chinese enterprises which are currently 
sued in the United States shall keep a 
close eye on the development of this. 

(Author: Assistant Lawyer of an 
international law firm) 

This is the first case in which a court of the United States recognized and enforced a judgment made by a Chinese court. In view of the lack of a treaty between China and the United States regarding judgment mutual recognition, this case is a milestone in the history of legal practices between China and the U.S.
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note books and computer paper etc. Our 
brand products “Kaisa Paper” and “Xueqing 
Paper” enjoy very good market in China, 
and we have established friendly business 
relationship with a lot of customers abroad.

We are specialized in the manufacture 
of stationery paper products such as student 
exercise books, notebooks, spiral and wire 
bound books, loose leaves, notepads, car-
bonless note books and computer paper etc.
Contact Person: Mary
Tel: 0532-88785264
Fax: 0532-88786039
Post Code: 266101
Email: marywang@kaisa.com.cn
Website: http://www.kaisa.com.cn 

A&J Import & Export Co., Ltd

Company Profile: What does it mean to 
you supplying from a manufacturer with 
many years experiences? That means we 
have strong production capability for your 
order requirements, make your order deliv-
ery smoother, and offer better customiza-
tion. We are your one-stop source for all 
your needs. Whether it’s for our own brand 
or for OEM. Up to 60-80 new items are 
added monthly, and simple designs can be 
ready in 7-10 days. Call us today and receive 
a reply within 24 hours.
Contact Person: Ms. Joline Chen
Tel: 0086-595-82889991
Fax: 0086-595-82889990
Post Code: 362200
Email: joline@aj-china.com
Website: www.aj-china.com

China Golden Eagle Group Co., Ltd

Company Profile: China Golden Eagle 
Group Co., Ltd being one of the leading 
manufactures of hardware in the world. As 
a market-oriented and engineering-driven 
company, our products are mainly exported 
to Asia, Europe, Africa, Australia, and 
America. The annual turnover reaches to 
about US$ 3050000 every year. 

The Company covers an area of 
60.000 square meters, and has a dedicated 
team, which includes 85 development 
engineers, production specialists, quality 
control engineers, and 500 skilled workers. 
As a professional Hardware manufacturer, 
its main production is  as follow: ATV, dirt 
bike, pocket bike, go-carts, sport products, 

Fuan Baifu Tea Co.,Ltd

C o m p a n y P r o f i l e :  TA N YA N G 
CONGOU(a lso ca l led TAN YANG 
GONFU TEA) is one kind of black tea, 
which have about 500 history in China. 
And win the golden medal in the 1915 
Panama Pacific International Exposition. 
At that time, the TANYANG CONGOU 
is very popular in the Royal of Europe. 

Fuan Baifu Tea Co., Ltd located in 
Fuan City, Fujian, China. Engaged in tea 
glowing and manufacturing. Main pro-
duce black tea (especially for TANYANG 
CONGOU), we have a tea farm about 800 
acres, can supply more than 300 ton tea per 
year. We strictly carry out HACCP system 
to control quality, adopting special technol-
ogy, from incoming inspection to process 
and finished product inspection, carefully 
check each step. 

To this day, we can supply high class 
Black Tea, Green Tea, White Tea, Oolong, 
Blooming Artistic tea, Flower/Herbal tea 
etc. More than 100 different sorts teas. Our 
tea pass Chinese Food Quality safety cer-
tificated (QS), and obtain Green Food and 
Organic Foods 

We are looking for distributor all over 
the world, we will supply the good quality, 
best services to all our clients.
Contact Person: Mr.Wang
Tel: 0593-6365386
Fax: 0593-2116069
Post Code: 355000
Email: info@fjbaifu.com
Website: www.fjbaifu.com 

Himin Solar Energy Group Co., Ltd.

Company Profile: Himin Group is a large 
limited liability company integrating R&D, 
manufacturer and marketing. The company 
has approx. 330 hektare in land area, 5000 
staff members in Dezhou operation and 
more than 50000 employees nationwide. 
The company was among the top 30 private 
enterprises in terms of taxation, one of top 
5 of influential brands of household electric 
appliance across the country and the exclu-

sive “Chinese famous Trademark” in solar 
energy industry and its brand was valuated 
of RMB5.1 billion. 

The Group has recently undertaken 
on four national projects under 863 Plan, 
owned nearly 200 patents, established in-
dependent intellectual property system and 
entered into photovoltaic, Winpin energy-
saving glass, solar energy integration build-
ing and other fields to produce solar water 
heater, vacuum heat collection tubing, large 
solar energy water heating system.
Contact Person: Xinwen Xue
Tel: 0534-2312963
Fax: 0534-2312962
Post Code: 253000
Email: international@himin.com
Website: www.himin.com 

New World Stationery & Sporting 
Goods (Tianjin) Co., Ltd

Company Profile: We are a manufacturer 
& exporter specialized in producing paper 
pads, chalk, crayons, children’s modeling 
clay, also children’s persuasion instruments. 
Our factory located in North China Sea 
port city Tianjin, which is the center of 
BOHAI-RIM REGION. Our location is 
near seaport and air port, transportation is 
very convenient. We guarantee consistent 
quality, punctual delivery, good service and 
competitive prices to ensure customer’s val-
ue. All of our products are non-toxic. They 
are all EN-71 and ASTM D-4236 certified.
Contact Person: Michael
Tel: 0086-22-27834382
Fax: 0086-22-27834379
Post Code: 300070
Email: newworld@tjchalk.com
Website: www.tjchalk.com 

Qingdao Kaisa Notebook Manufactur-
ing Co., Ltd

Company Profile: Founded in 1995, 
Qingdao Kaisa Notebook Manufacturing 
Corporation Ltd. is located in the beauti-
ful beach city Qingdao, China. We are 
specialized in the manufacture of stationery 
paper products such as student exercise 
books, notebooks, spiral and wire bound 
books, loose leaves, notepads, carbonless 
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power tools and leisure goods. 
The company has passed ISO 9001 

quality system certif ications. And all 
products have passed EPA, EEC, CE, 
TUV and GS certif ication. With well-
equipped facilities and excellent quality 
control system throughout all stages of 
production, we are able to guarantee all 

customer satisfaction and meeting the 
market need. 

We are committed to persistently 
develop, manufacture novel-designed and 
high quality hardware, and most impor-
tantly with affordable price, to satisfy its 
customers worldwide. Our company is your 
reliable partner in the hardware world.

Contact Person: Colin Lang
Tel: 0086-579-87136658
Fax: 0086-579-87139958
Post Code: 321300
Email: sales608@gmail.com
Website: http://www.cnge.cc 

(Source: Chinamarket.com.cn)

Qingxiu Ecological Park is located at 
suburban area that connecting town and coun-
tryside of Qingjiang Town, Bazhou District, 
Bazhong City.

The park aims to: Through scientific plan-
ning and harmonious development, carry out 
development model of modern agriculture, and 
boost new rural construction.

Mainly involves in: ecological and envi-
ronmental protection industry, green cultivation 
and breeding industry, and landscape services.

In accordance with current trend and the 
urgent need for ecological and environmental 
protection, the park was established. With a 
perfect construction plan, the park not only 
focuses, advocates and practices the concept 

of ecological and environmental protection, 
but also demonstrates the economic and social 
benefits brought by ecological industry chain of 
ecological and environmental protection indus-
try and green cultivation and breeding industry. 
Meanwhile, the park also actively guides people 
to leave bad habits like mahjong addiction, card 
addiction and Internet addiction, to the beau-
tiful scenery of the countryside (gardens) for 
fishing, leisure and so on, contributing to social 
habit transformation and other spiritual civiliza-
tion projects.

Address: Bolin Village, Qing Jiang Town, 
Bazhou District, Bazhong

Contact Person: Chang-Qing Liu;
Tel: 0827-5788089, 13619091770

Qingxiu Ecological Park



Tianjin Century Electronics Co,.Ltd  was registered in Tianjin Port Free Trade Zone as an independent legal entity. It is a professional 
import & export corporation which mainly exports power electronic devices, power equipment and other related items. We has a global mar-
ket network covering over 40 countries and regions. United States, Europe, South Asia, South Africa and Korea are the traditional markets. 
Meanwhile the emerging markets include Middle East, Africa and South America.

The major product category includes: 
 Power electronic device and parts. such as :thyristor , rectifier diode ,GTO,power module ,IGBT ,IGCT, 

solid state  relay and all kinds of rectifier bridge 
 Medium-frequency furnace, High-frequency power and Related equipment
 Frequency converter & Soft starting device
 Power generating equipment from wind & solar energy
 Energy saving equipment
 Dual pressure switch & Transformation and distribution equipment
 Hope to establish wide and long-term business relationship with all friends , leading to the bright future !

Brief Introduction of Company
Company Profile

Address: Room 2401,B Building ,Times Apartment ,Chongming Road ,Anshanxi Street ,Nankai Dist ,Tianjin ,China     P.C.:300192 
Contact person : Yan Jiying 	 Tel:+86-22-27474502  27474602 
Fax:+86-22-27474400	 E-mail : scdz@china-rectifier.com   scdz2@china-rectifier.com
MSN: ltaoe98@hotmail.com 	 Web-sit : www.china-rectifier.com 











Cashmere, as a luxurious fiber, is called “soft gold” and “fiber diamond” known for its softness, warmth, breathability and 
skin-affinity. Everyone can’t help indulging in it once having the experience of wearing. You, of course will not be an exception. 
ERDOS, with 3 decades of experience, will usher you into the world of cashmere.

May you enjoy the warmth and comfort of Erdos cashmere!

羊绒,作为一种昂贵的纤维,具有柔软性、保暖性、透气性和亲肤性好的特点，被称作“软黄金”和“纤维钻石”。只要穿过，
没有不痴情于羊绒的，当然您也不例外。具有三十年从业经验的“鄂尔多斯”将会带您走入羊绒世界。

愿您享受“鄂尔多斯”羊绒的温暖和舒适！

Men’s cashmere pants Cashmere skirt Cashmere overcoat

Car cushion

Jacquard cashmere throw Cashmere hat

Shanghai Erdos Industrial Co.,Ltd.
F31, Bldg B, Far East International Plaza,	 Tel: 86-21- 62351121  62351789	 Fax:86-21-62351698  62351632 
No.317 Xianxia Rd.(Gubei Rd.), 200051,Shanghai,China	 http://www.chinaerdos.com	 http://www.shanghaierdos.com
Email:erdosjack@gmail.com	 jacklu@chinaerdos.cn	 Skype:erdoslu

Cashmere Ties

Cashmere leisure cardigan

Lifelike digital print cashmere shawl Cashmere teddy bear

鄂尔多斯 温暖全世界
May the world enjoy the warmth of Erdos

May the world enjoy

          the warmth of Erdos

A member of Inner Mongolia Erdos Cashmere Group

For more info,see the second head page


